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Economically speaking, there is no doubt that 2020
has been one of the strangest years ever.
Gross Domestic Product fell off a cliff as small and
large businesses alike shuttered their doors. At one
point more than 23 million people were unemployed.
Yet, a government stimulus package resulted in a
total higher income rate in 2020. The stock market
continues to set records (and will most likely continue
to do so in 2021). New home sales crushed projections.
Sales of newly built homes jumped to the highest
level in 14 years in August. The national savings rate
(the amount of money not spent or the difference
between disposable personal income and personal
consumption expenditures) is at a 45-year high.
This issue of the NTDA Market Outlook attempts to
provide insights for what is happening in the trailer
market and the overall economy. You will see that we
added more charts to the “U.S. Economic Snapshot”
and a “Canada Economic Snapshot” to help you
better understand the trends and events shaping the
marketplace.
As always, the NTDA welcomes your feedback. To

submit articles or to advertise in the NTDA Market
Outlook, contact NTDA President Gwen Brown toll-free
at 1-800-800-4552, direct dial (810) 229-5960, mobile
(810) 844-3124, or e-mail gwen@ntda.org.

TRAILER ORDERS
Preliminary information for October 2020 from ACT
Research shows the U.S. trailer industry booked 54,200
net orders for the month, up 6% from September and
more than 68% better than the same month last year.
See related chart on Page 18.
Before accounting for cancellations, new orders
crossed the 56,000-mark, ACT noted. This preliminary
market estimate should be within +/- 3% of the final
order tally. ACT Research’s State of the Industry: U.S.
Trailers Report provides a monthly review of the current
U.S. trailer market statistics, as well as trailer OEM build
plans and market indicators divided by all major trailer
types, including backlogs, build, inventory, new orders,
cancellations, net orders, and factory shipments.
Continued on Page 10
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FTR Research Provides 2021 Outlook

Freight Transportation Research (FTR) analysts
offered a cautiously optimistic forecast
for 2021 during their FTR Engage Forecast
Webinar on Dec. 10, 2020.
“Just because the data appears one way
right now, it does not mean we can expect
the same month-to-month or quarter-toquarter in the coming year,” said Eric Starks,
FTR Chairman & CEO.
Specifically, Starks points to recent record
trailer orders (56,500 units in October),
increases in e-commerce (up 37% in Q3), and
a huge spike in durable goods shipments (up
84.9% in Q3) all as reasons why the market
is so robust right now — at least in terms of
freight movement.
Other panelists included FTR executives
Avery Vise, Vice President of Trucking;
Don Ake, Vice President, Commercial
Vehicles; Todd Tranausky, Vice President, Rail
& Intermodal; Bill Witte, Economy Expert;
Clayton Slaughter, Chief Strategy Officer &
General Counsel; and Jonathan Starks, Chief
Intelligence Officer.

in an economic shutdown and a subsequent
restart,” said Starks.

SETTING THE STAGE — COVID-19

Where are consumers spending money?
According to Jonathan Starks, we are not
seeing a recovery in manufacturing, but
we are seeing a recovery on the retail
side. Food activity is up but has stabilized.
Non-store merchandise is up substantially.
General merchandise is fairly stable. The
shift is leading to more local delivery. On the
industrial side, export markets are very weak
and may not recover in 2021.
“A disconnect between retail, consumer,
and the industrial economy has really shown

Like it or not, any discussion regarding the
marketplace cannot take place without
acknowledging what is currently happening
with the pandemic. According to Eric Starks,
101,487 hospitalizations the week of Dec. 6
due to COVID-19 is a ‘big paperweight.’ The
U.S. is currently experiencing a significant
increase in COVID-related hospitalizations
and in the death rate.
“Keep in mind similar numbers resulted

BUSINESS VS. CONSUMERS
Where are business spending money?
“Core capital goods have been up from what
we have seen in other parts of the cycle and
are basically at peak levels, said Starks. He
continued, “What is crazy is that when we
look at industrial production that number
suggests we are only about half way back to
pre-pandemic levels.”
The forward leading indicators (e.g., the
ISM manufacturing purchasing manager’s
index, durable goods orders, and capital
goods orders) are either recovered or close to
recovered, but industrial production is lower,
according to Vise.
“The industrial sector is not able to keep up
with demand as it is more labor-dependent
in a lot of ways than in the service sector. This
is creating a bit of a disconnect as well in the
freight market,” said Vise.

in the rail markets. That is one of the reasons
why intermodal markets have come back like
gangbusters out of the pandemic. The parcel
networks look for domestic surge in those
markets and that really impacts the trailer
market,” said Starks.
Local delivery counted for one third of net
jobs in the economy in Q3 2020.
“If you add in trucking and warehousing,
those three sectors combined represented
53% of jobs added to the economy. It is a
situation where freight transportation has
really come back since February, but the
actual number of loads has not completely
recovered, said Vise. He continued, “However,
it is one of the few areas of the economy that
has fully recovered — other than utilities
which never really declined very much.”
Much of the trucking recovery has been
dependent on goods. We are seeing a shift to
goods because services have gone away.
“Those with higher incomes either can’t or
won’t spend it [money] on services. The stayat-home situation means people are buying
things that make it easier to work from home,
said Witte. He continued, “This shift is really
driving other things along the supply chain.”
This dramatic shift has meant that fleets
were “a little caught off guard,” according to
Ake.
“They don’t have enough equipment,
and this has also caused a shift in the
manufacturing supply chain. The system is
in catch up mode and far from normal. This
is one of the things causing disruption in the
economy,” said Ake.
In 2020, a lot of services have been
unavailable due to the pandemic. If those
services come back online in 2021, it could
cause a net negative effect on freight
demand.
Durable Goods and Housing
Right now, people with expendable income
are purchasing durable goods such as office
equipment and furniture to accommodate
working from home.
“For those no longer required to live
near their work, moves to new housing
and different cities have increased sales of
appliances,” said Slaughter.
Despite this shift, Slaughter questions
whether the service industry could have
continued at its pre-pandemic level. He says
there was uncertainty about how much
people could spend on goods before being
comfortable spending money on things like a
house, especially among Millennials.
Continued on Page 4
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FTR Research Provides 2021 Outlook…Continued from Page 3
“We are going to see those same effects
on buying habits well into a generation,” said
Slaughter.
Eric Starks asked the panel, “When do you
see the crazy shift toward goods coming to an
end and things going back toward services?”
“We must look at what is going on now
and layer on what is going on with the virus
currently, as well impacts of stimulus in the
past and possible stimulus in the future,”
answered Jonathan Starks.
He continued, “It’s really tough to get a
clear picture. There is a possible scenario
where we could see a sustainable level of
spending on goods well into 2021, which
will drive strong transportation demand, or
it could come off pretty quickly as soon as
we move into 2021. There could be serious
ramifications as far as capacity in the market
and the ability to get rates. Risk is more to the
downside.”
The downside risk is that there is a point in
2021 where we will begin to utilize services
again.
“There will be pent up demand to travel, to
go to a baseball game or a football game, or
to do things because people have not been
able to do them for the last 18 months,” said
Tranausky. He continued, “At that point we
will see goods drop off and services increase.
In that case, we will see a net negative effect
on transportation.”

INVENTORY VS. SALES RATIOS
Retail inventory levels are low but are not
being driven by sales. This indicates a capacity
bottom, according to Vise.
“It is difficult to say if inventory shortages
are being caused by imports, production,
transportation, or a combination of all of
them,” said Vise.
He continued, “This is very significant
for both the overall economy and the
transportation industry because it implies
that the retail replenishment environment
has some tail winds behind it.”
“Because it is not a function of sales being
extraordinarily high or that there has been
an inventory collapse, it does add to my
optimism that even if sales flatten out, we
have to replenish that inventory.”
There is opportunity for growth next year,
but each sector must look at whether they
were due for an inventory correction at a very
foundational level, Slaughter tells us.
“A prime example of this is auto dealers.
The automotive sector was ripe for this.
Did they really need a whole parking lot

completely full
of cars?” asked
Slaughter. He
continued, “Is
that the business
model of the
future? An event
like this gives
the dealer and
entire industry
the opportunity
to look at their
inventory levels
and determine if
they need to stock
the way they were.
Those days may be over.”
Physical stores across the economy will also
be reviewing inventories as well as non-store
retailers.
“The question is do department stores
replenish inventories if they are closing
facilities?” asked Vise. He continued, “We
may never get back to previous levels of
inventories in some sectors.”

EMPLOYMENT
If we look at absolute levels of employment,
we are only about half-way back from
where we were pre-pandemic. The peak of
unemployment was 23.1 million and while
that has come down, the unemployment is
still worse than at the bottom of the Great
Recession. The Labor Force Participation
rate has fallen a lot and that is a dangerous
sign. It is most likely a long-lasting situation,
according to Eric Starks.
Witte agreed, “The unemployment data
gives us a bit of a false picture because it
suggests that the unemployment rate is lower
than it really is as there are people who have
dropped out of the labor force that are not
coming back.”
In the labor market there is a demand
issue, but there is also a supply issue. In our
industry, manufacturers are having difficulty
recruiting employees. Companies that need
to add a third shift cannot attract workers
back from earlier layoffs who are either
reluctant to return or who have benefitted
from unemployment. There are also issues
such as candidates not being able to pass
drug tests as well as job loss to other
industries.
“With respect to labor participation there
is a long-run issue as well as a short-run one,
and this will continue to be a talking point for
several years into the future,” said Slaughter.

2021 COMMERCIAL VEHICLE
OUTLOOK
GDP
Even though there is growth in the forecast,
GDP is only expected to grow at 2.1% in 2021.
“This is primarily due to the unemployment
situation and lack of labor force participation.
Some people have taken early retirement in
their late 50s. Many women, especially in the
service industry, have also dropped out of the
labor force. This will do a lot of long-lasting
damage to the economy if those individuals
do not return to the labor force,” said Witte.
Class 8 Truck Utilization
Class 8 truck utilization is expected to surge
in 2021 back to the originally anticipated
forecast, but could be hindered by driver
capacity or a softening in freight demand.
Trailer Outlook
Heavy truck orders are up and trailer orders
are at nearly an all-time high right now.
According to Ake, while freight growth and
tightening capacity can spur a strong sales
recovery, worker shortages at OEMs and
suppliers are restricting equipment supply.
The supply chain is still operating suboptimally causing delays in shipments from
China, Mexico, and other countries.
“Current shortages are motivating fleets
to order trucks and trailers for delivery in the
second half of 2021 to lock-in build slots and
to ensure getting equipment next year. Q1
2021 Class 8 truck and trailer builds should
exceed pre-pandemic levels, provided
workers and parts are available.”
Ake says we can expect a “rebalance “ in
2022 and into 2023.
“We can expect those to be great years,”
said Ake. g
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Reinvention in the Age of Disruption

Late Zappos co-founder Tony Hsieh used to
say, “Whatever you’re thinking, think bigger!”
Sooner or later, every business no
matter how successful, must reinvent itself
periodically. In 2020 the pandemic has
forced all of us into uncomfortable situations,
causing many companies to look at
reinventing themselves.
According to a recent Harvard Business
Review article, reinvention is not about
embracing the conventional wisdom of fixing
what does not yet appear to be broken.
Rather, the most successful companies
focus beyond the financial S curve (a display
of cumulative costs, labor hours, or other
quantities plotted against time) and nurture a
ready supply of talent.

THROWN FOR A CURVE
Not all that long ago, adoption of new
ideas and technologies were slow at the
outset until they reached critical mass and
a tipping point. Fast forward to the age of
hypergrowth where emerging technologies
drive disruption. Not only does it seem that
everything is changing at warp speed from
a business and technology perspective, but
factoring in a new, outside dose of chaos here
and there in our daily lives has now become
commonplace.
Disruptors are all around us. Whether they

are solutions that offer more agility, flexibility,
or resiliency, disruptors are pivotal and
smartly solving challenges. (Not to mention
lurking around every industry corner).
Just some of the more recent industry
disruptors have come in the form of: the
Internet of things (the center of disruptive
technologies); 5G enabling a 100x leap
in performance (e.g., really big, really fast
connections); data security governance
through cloud computing; artificial
intelligence including real-time feedback
data loops; connected robots that can
communicate with each other and flexibly
adjust processes in the face of unforeseen
disruptions; multi-experience business
applications that incorporate touch, voice,
and gestures; smart-phone connected
medical devices; and on it goes.
Mai Boliang, CIMC Chairman/CEO/
Executive Director, is quoted in the book
REINVENTION: Accelerating Results in the Age
of Disruption as saying their company’s most
important motto is, “We learn, we improve,
we disrupt.”
REINVENTION is co-authored by Shane
Cragun and Kate Sweetman who tell us that
it is not a question of whether to change
but rather knowing when you must. Leaders
change before they must, in proactive ways
that allow their organizations to leverage
incoming shockwaves and accelerate

performance.

THE SINGLE MOST IMPORTANT
FACTOR
In the face of all this disruption, is your
organization leading change and increasing
in relevancy to its customers? Is it decreasing
in value? Is your current rate of internal
change greater than the projected rate of
external change? Why or why not?
Pundits say in the age of disruption, we
must adapt quickly or perish. According
to Cragun and Sweetman, “Some say that
great organizations and highly adaptive
professionals seem to be better at predicting
and understanding incoming changes than
others. These tend be voracious readers,
self-educated individuals who understand the
implications of approaching shockwaves and
have a sense of what strategies they might
employ for leveraging it.”
Leadership is the single most important
factor in reinvention. Cragun and Sweetman’s
study of quantum change tells us, “Without
leadership ensuring forward momentum,
efforts are likely to fail.”
The authors recommend systematic
change while keeping in mind that
everything is on the table. Above all,
recognize that your passion is everything.
Continued on Page 8

PRODUCT
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Reinvention in the Age of Disruption…
Continued from Page 6
Clate Mask, Co-founder and CEO of
Infusionsoft, reminds us, “Passion is your drive,
ambition and the love of what you do and
who you serve. It provides you with a very
special view of the world that others often
don’t see.”

PROFIT STREAM VERSUS PURPOSE
STREAM
A purpose mobilizes people in a way that
pursing profits never will. For a company to
thrive it needs to infuse its purpose in all that
it does. There is a growing body of research
that says these purpose-driven firms — ones
that place their top commitment to something
other than generating profits — are more
profitable in the long run.
According to Kevin Cashman, a Korn Ferry
Senior Client Partner and Leadership Coach,
“Most companies do not lack purpose or
values, they lack the courage, clarity, and
commitment to actually live them.”

WHERE DO WE START?
Your company knows that change — possibly
reinvention is in order — but where to begin?
Cragun and Sweetman tell us that there are
fundamentally three types of change:
1.
2.
3.

Continuous Improvement —
Consistently upgrading to get
improved results.
Renovation — Refreshing to make a
performance leap.
Reinvention — Totally rethinking
your business and your ability to
compete, perform, and drive results.

What is involved in reinvention? First, there

must be an element of dissatisfaction with the
status quo. Look for the signs. Once you have
collected your data and have strong indicators
that it is time to make changes because your
current business approach is not sustainable,
you need to focus on what matters. Prepare
yourself financially and emotionally to make
changes. Like all effective change, outside
pressure is not enough. For example, it is not
enough to assume your company should
undergo radical changes because there is a
global crisis like the COVID-19 pandemic. The
need for change must be evident. It must also
be self-realized and self-generated.
Next comes a powerful focus.
“Being able to objectively study and accept
the data and make changes is the key to
a successful business model. It is all about
focus but not wearing blinders,” says Lloyd
Shefsky, professor at the Kellogg School of
Management at Northwestern University.
Shefsky is also author of Entrepreneurs Are
Made Not Born and Invent Reinvent Thrive.
The third step,
according to Cragun
and Sweetman, is
putting processes,
systems, activities,
schedules, technologies, and other
elements into place
to enable strategies.
Leadership throughout
is resilience during
natural pushback and
never giving up on
the vision. Imagine
a successful solution
and work at it until
realized.
Why do some companies achieve exceptional
performance while others struggle to survive?
As you consider reinvention, ask yourself the
following questions (and be honest):
Revenue Growth — Is our company
experiencing strong growth? What is blinding
us to new growth opportunities?
Profitability — Is our company making a
healthy profit?
Competitive Position — Is our company
always a step ahead of the competition? How
can we become the company that would put
us out of business? Who are we going to put
out of business, and why?

Customer Satisfaction — How are we
measuring customer satisfaction? Are our
customers very satisfied? How likely are our
customers to recommend us?
Cultural Vibrancy — Does our company
culture encourage employees to perform
at their highest level? In any business, we
measure cash flow, profitability, and a few
other key metrics. What are the tangible
and intangible assets we have no means of
measuring, but that truly differentiate our
business?
Technological Agility — Does our company
apply technology to create competitive
advantage? Do we have the ability to quickly
integrate current technologies with newer,
different, disruptive, expansive, or convergent
technologies?
Employee Engagement — Does our
company offer a workplace approach resulting
in the right conditions for all members of the
company to give their best each day? Are
employees committed to the company’s goals
and values? Are they motivated to contribute
to our success? Does being employed here
enhance a sense of their own well-being?
Learning Agility — Are our employees
constantly learning and improving
performance? Did they make progress today,
this week, this month, this year? Are we failing
differently each time, and if so, what happens
at this company when people fail?
Innovation — Does our company exhibit
world-class leadership? What should our
company stop doing? Do we challenge
ingrained beliefs? Do we harness ways to
upend traditional business models?
Learning Agility — Do we constantly look for
new experiences from which to learn? Do we
thrive on complex problems and challenges?
Are we adaptable to today’s rapid and
constant changes?
Leadership — Can we overcome big
obstacles, risk failure, and transform? Can
we form a clear strategy to either create new
assets, shift direction, or destroy old business
models no matter what it takes? Do we clearly
understand what is at stake if we do not
reinvent our business? Are we moving fast
enough? What changes are critical and which
ones are irrevocable? g
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Let’s Look Ahead to 2021…Continued from Page 1

Similarly, FTR Research reported preliminary
U.S. net trailer orders for October at 56,500
units, “an all-time record.” October’s orders
were up 9% from September’s huge total and
up a “sturdy” 68% from 2019. With this latest
month, trailer orders for the last 12 months
now equal 249,500 units.

INVENTORY
Inventory is a key area we should all be
paying attention to right now because it
could lead to either a healthy rebound or a
sluggish freight market over the next year or
two.
As our FTR Research analysts point out
on Pages 3–4 due to a lack of services,
consumers have been spending money on
durable goods such as appliances. While it
is still difficult to find imported electronic
items, including computers, gaming systems,
printers, and televisions, retailers have
restocked most items. Consumers can pretty
much find whatever staples they need.
But wait, there have been recent heavy
inbound container imports, according to
Import News. These are most likely making up
for the global shutdown experienced roughly
February through June 2020. Some of this is
due to delayed shipments coming through on
seasonal merchandise and other items.
That is good right? Not exactly. The
problem is that seasonal merchandise is
just that. There is a real possibility that Asia
imports will stay elevated through at least Q1,
coupled with labor and trucking shortages,
creating a so-called ‘perfect winter storm.’

Merchandise may be sitting on shelves or
retailers will be selling it at deep discounts
come Spring 2021.
As FTR points out, product spending will
likely shift to service spending by mid-2021
as people just want to have some fun. While
stay-at-home activity has been great for big
ticket, durable goods purchases, and home
improvement projects, people only need to
buy a washer and dryer or a new refrigerator
every few years. As the economy transitions
away from heavy product-oriented spending,
there could be a negative impact on freight
and trucking. Likewise, freight will be sluggish
if retailers are overstocked.
On a more positive note, consumer
prices show that inflation is rising at 1.6%
(annualized rate) not including food and
energy, which is below the Fed’s projection
of 2%. Inflation including all items was 1.2%.
(See related chart on Page 12.) Keep in mind
though that dumping inventory can lead to
disinflation if there are deep reductions in
prices in the Spring. We have seen this activity
recently in global markets such as Europe
(15.6% of global imports/exports) and China
(17.39% of global imports/exports), according
to Barron’s.

OIL PRICES ON THE RISE
Oil prices are slowly starting to rise as output
is increasing slightly based on seasonal
demand in Asia and in the U.S. The Federal
Reserve Bank of St. Louis produces an oil
economic data series that shows Brent Crude
at $50 per barrel recently. Their historical data

suggests it is possible oil prices could increase
(or even double) in 2021.
According to a recent Armada Intelligence
Briefing, there is an inverse relationship
between the price of oil and the U.S. dollar.
When the dollar is low, oil prices are high and
vise-versa.
However, the U.S. dollar is only one factor
in the overall oil pricing scheme. Crude oil
prices are determined by global supply
and demand. Economic growth is one of
the biggest factors affecting petroleum
product — and therefore crude oil —
demand. Growing economies increase
demand for energy in general and especially
for transporting goods and materials from
producers to consumers, according to the U.S.
Energy Information Administration.

LOCKDOWNS AND DISRUPTION
It was a thing of beauty to see the trucks
rolling out this week carrying the COVID-19
vaccine from the Pfizer plant in Michigan.
We are all anxious to return to normal.
However, do not let that desire make you too
comfortable. There are still concerns about
the rising number of COVID-19 cases in the
U.S. (and globally) and the rising death rate.
If you recall our businesses and lives were
severely disrupted in the first and second
quarter of 2020. Were you prepared for that
level of disruption? There is a chance that
there could be lockdowns on that scale again
if the numbers do not subside. What is your
strategy if that happens again? What did we
learn from the previous lockdown? How can
Continued on Page 12
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Let’s Look Ahead to 2021…Continued from Page 10

we manage more effectively if this situation
or something similar happens again? How will
you continue to trim your operation going
forward? What will you do the next time there
is an economic downturn let alone a crisis?

STOCK MARKETS ANTICIPATED TO
CONTINUE CLIMBING IN 2021
In a Dec. 14, 2020 Yahoo!Finance article,
Oppenheimer says pending distribution of
the COVID-19 vaccine is a key assumption
that points toward double-digit gains in the
stock market in 2021. JPMorgan agrees that
vaccine distribution along with an expanding
business cycle and diminishing risk will be
positive for the markets. LPL Financial says
stocks will likely grow into their currently
elevated valuations next year as earnings
rebound, with a widespread economic
reopening allowing corporate profits to
return to growth. Deutsche Bank on the other
hand believes we will see more of a gradual
correction of overvaluation in 2021.

FUTURISTS PREDICTIONS FOR
2021…AND BEYOND
Various futurist predictions include:

•

Automation has the power to make all
supply chain operations more efficient,
reliable, profitable, and successful in
2021.

•

A major shift is coming to mass transit.
According to a Dec. 9 article written
by Derek Thompson in the Atlantic,
“City transit authorities are facing a
nightmarish next few years. New York
City is discussing ‘doomsday cuts’ to its
public transit. Projecting up to $50 billion
in losses, the city is exploring plans that
would require layoffs in the thousands,
along with an unthinkable 40% cut to
bus and subway services by 2022.” Other
large-scale cuts are predicted for major
metropolitan areas across the U.S.

•

The future of transit also has important
implications for the future of work. If
employers and workers alike in large
metropolitan areas have difficulty
getting to work via mass transit in 2021–
2022, this will likely reinforce the way
they think about the benefits of remote
work. These changes could continue to
impact the labor market as well.

•

According to Shep Hyken, Leadership
Strategist, “The word for 2021 will
be empathy. More than ever, empathy
is at the root of a successful humanto-human interaction. When you
combine that with someone who is
knowledgeable and solves the problem
or answers the question, you have
a winning combination. As many
employees are moving to a virtual,
work-from-home experience, empathy
plays a role as they may feel isolated and
anxious about the future,” said Hyken.

•

According to Gartner, by 2025 traditional
computing technologies will hit a digital
wall, forcing the shift to new computing
paradigms such as neuromorphic
computing — a computer that thinks
and acts more like the human brain.

•

Gartner also says, COVID-19 has acted as
an accelerator, driving industries to find
new and improved ways of getting food
and products to consumers. Additionally,
as technology continues to evolve,
it will result in better automated
factories. g
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years. Specialized to meet the
unique needs of each customer.
• Superior Quality & Safety
• Low true cost of ownership
over life of chassis

The Next Generation
of Chassis is Here

WWW.CIEMANUFACTURING.COM

PHONE: 877.711.0725
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A Few Random, but Bold Predictions for the Future
(and a few Factoids)
•

Perhaps the boldest prediction of them all: Next year will be a
better year!

•

GM intends to roll out its hands-free-driving Super Cruise
feature to 22 vehicles by 2023.

•

COVID restrictions, including indoor gathering size limitations,
will go away by mid-2021.

•

World sales of electric vehicles will reach 7,226,667 in 2021.

•

By 2024, physical retail sales will drop from $900 million (2017)
to $600 million. E-commerce sales will reach 14.4% of all U.S.
retail spending this year and 19.2% or $1.2 billion by 2024. (On
a side note, the average U.S. retail operation has an inventory
accuracy of only 63% and 34% of businesses ship orders late
because they sold a product that was out of stock.)

•

Wireless power will become common in households ending
cables in 2021.

•

Translation earbuds will allow instantaneous translation,
making foreign travel much easier by 2022.

•

The world population is forecasted to reach 7,874,965,825 in
2021.

•

In 2021, expect to see huge demand and rapid growth of
artificial intelligence and industrial automation technology.

•

Millennials will represent 75% of the workforce by 2025.

•

The first robotic pharmacist will arrive in the U.S. in 2021.

•

•

In 2021, there will still be Zoom meetings that should have
been e-mails. (Just checking to see if you were still reading.)

By 2026, conventional hard drives will require 50 terabytes of
memory and a new technology called heat-assisted magnetic
recording to house data capacity demand.

•

Mass production of self-driving cars will commence in
China in 2021.

•

An asteroid “might” destroy us in 862 years. Live each day to
the fullest. (Oh! And, Yellowstone’s next super-eruption of Old
Faithful is slated for approximately 900,000 AD.) g

Although there are other composite floors for dry-van trailers on
the market, there is only one floor with the longevity that is backed
by many years of genuine proof— Fusion Floor by HAVCO.
After 20 years of rigorous real-world use in transportation of goods,
THE FUSION FLOOR IS THE ONLY ONE PROVEN TO:
• Last The Lifetime of the Trailer, unlike lesser composite floors,
which are new to the market.
• Retain Long-Term Strength, with the lifetime ability to haul heavy
loads such as paper rolls, beverages, and automotive parts.

PROVEN
LONGEVITY

THE ONLY PROVEN COMPOSITE FLOOR
1 -573 -334 -6024

• Preserve Its Superior Structural Design and Performance, without
distorting, cupping, warping or debonding over a lifetime of service.
• Avoid Costly Repairs, as evidenced by more than 300,000 Fusion
Floors in use today, which have overwhelmingly established a
reputation for being maintenance free.
Don’t risk your investment due to costly repairs down the road.
Choose Fusion Floor by HAVCO.

THANK YOU...

to the Fontaine Dealer Network for providing unmatched customer service
and for being part of the best sales and support team in the industry.

Fontaine Dealers Deliver the Best!

www.fontainetrailer.com
©2020 Fontaine Commercial Trailer Company • NTDA-R3

THE BIG NUMBER

$12,400,000,000
OPERATION WARP SPEED
Vaccine Distribution Process

Hospitals

Pfizer transports Vaccine
Drug Product to UPS and
FedEx Facilities for
Distribution

Pfizer

Vaccines are
made and
filled/finished
by the
manufacturers

Re-ice

Pfizer Ancillary MegaKits delivered directly to UPS & FedEx for
distribution to Administration Sites

Dry Ice
Recharge Kits
Delivered to
Administration
Sites for Pfizer
Vaccine

Large Clinics
Outpatient
Pharmacies
Long Term Care
Facilities
Doctor’s Offices
Indian Health
Services

Kitting Facility

Public Health
Clinics

McKesson
Distributors

Mobile Units

Moderna Vaccines and Ancillary
Kits then stage at Distribution
Centers before moving to the
States and Jurisdictions

Moderna

Homebound
Other Federal
Entity Sites

Leveraging Existing Networks, Processes and Partnerships

FIRST COVID-19 VACCINE DOSES
ROLL OUT ON SEMI-TRAILERS
The nation’s first doses of the Pfizer COVID-19
vaccine were loaded onto semi-trailers
and shipped out early on Dec. 12, 2020.
As FedEx, UPS, and Boyle Transportation
trucks pulled out of the parking lot of the
Pfizer manufacturing plant in Portage, MI,
local residents cheered. (Really, the whole
country cheered at the thought of the cavalry
coming by truck and trailer!) Each rig was
accompanied by an unmarked car.
The first batches of the COVID-19 vaccine
were shipped to 636 predetermined
locations. Pfizer is expected to deliver an
estimated 2.9 million doses this week via UPS
and FedEx, according to Gen. Gustave Perna,
Chief Operating Officer of Operation Warp
Speed (OWS).
Each vial of the vaccine contains five doses,
and 975 vials fit in each insulated box. Four
hundred insulated boxes were loaded onto
each truck.
Delivery companies are a crucial part of the
process in getting the vaccine to hospitals, as
well as to national pharmacy chains like CVS
and Walgreens, which have been selected
by the federal government’s OWS as sites to
administer the vaccine.
The Center for Disease Control said it will
work with local communities, governments,
and other partners to identify the best places
and times to reach populations and utilize
strategic distribution points via community
Page 16

health centers, schools, workplaces, mobile
clinics, as well as pharmacies to distribute the
vaccine.
Due to limited availability, the first phase
will be distributed to select locations.
However, Pfizer is expected to ship out as
many as 33.6 million doses before the end
of the year. Because the vaccine requires
two doses administered 21 days apart, this
means as many as 20 million Americans could
receive both rounds of vaccines before 2021.
According to a Pfizer spokesperson,
“The company has developed detailed
logistical plans and tools to support effective
vaccine transport, storage and continuous
temperature monitoring.”
The Pfizer vaccine will be shipped to sites
selected by states in GPS-tracked, suitcasesized “shippers” with 50 lbs. of dry ice pellets.
According to Pfizer, their vaccine can be
stored for five days at refrigerated 2–8°C
conditions. Temporary storage units can be
used by refilling with dry ice every five days
for up to 30 days of storage. However, other
leading pharmaceutical companies report
their vaccines must be stored at different
temperatures. Each vaccine appears to
require two shots though not all vaccines
share the same schedule.

OPERATION WARP SPEED
According to the U.S. Department of
Health and Human Services (HHS), $12.4
billion has been spent to-date by OWS
for COVID-19 vaccines. OWS’ goal is to

1

produce and deliver 300 million doses of
COVID-19 vaccines with the initial doses
available by January 2021. 		
According to Time Magazine while the
$12.4 billion figure may sound costly, the
U.S. spent $787 billion on U.S. Medicare
and $626 billion on Medicaid health care
programs in 2019.

FURTHER DISTRIBUTION
Pfizer and other drug manufacturers are
utilizing trucking as well as air transportation
in the U.S. to distribute the COVID-19 vaccine.
Pfizer on an average year manufactures more
than 200 million doses of vaccines and is one
of the largest sterile injectable suppliers in the
world, producing more than 1 billion sterile
units per year.
HHS announced an agreement with
Moderna to acquire an additional 100 million
doses of their COVID-19 vaccine candidate
that is anticipated to be approved by the
Food and Drug Administration as early as Dec.
18, 2020. That would bring the total doses of
the mRNA-1273 vaccine owned by the federal
government to 200 million.
Under the agreement, Moderna will
leverage its U.S.-based manufacturing
capacity to fill, finish and ship vials of
mRNA-1273 as the bulk material is produced.
The additional doses ordered provide for
continuous delivery through the end of
June 2021. g

Dorsey is committed
to building the most
durable trailers
on the road.
That commitment
combined with our
dedicated dealer
network has made us
the industry’s choice for
the long haul.

Flatbeds
Drop Flats
Extendable
Lift Haul
Beaver Tail
Chip Van
Moving floor Van
Low Boy
Hydraulic Tail
Tag Along
CUSTOM

Visit DorseyTrailer.net or call 334-897-2525 for information on
our entire line of trailers and dealership opportunities.
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TRAILER ORDERS
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Source: ACT Research: Trailer Orders

TRAILER ORDERS
U.S. trailer orders for October reached 54,200 to score the third-best gain in industry history, upending September from that position, according to
ACT Research. October orders were 31,786 the same month a year earlier. FTR reported net orders for October at a higher level of 56,221.
The record for trailer orders is 58,228, set in September 2018 and that October claimed the all-time second-highest volume of 55,399, according
to ACT.
Fleets have proactively been securing next-year build slots (especially for dry vans).

Here for what
you need.
Delivering what
you want.

Proud to be apart of the industry

BMO Transportation Finance’s legacy in the truck & trailer industry dates back
over 45 years. We understand what it takes to survive in the good times and
the challenging times. Let us put the experience of our local sales force to
work helping your business quickly create finance and banking solutions
customized to meet your needs.
• Loans & leases
• Inventory financing
• Dealer lease financing
• Seasonal payment structures

• Owner occupied real estate financing
• Asset based lending
• Treasury and payment solutions
• Private banking & succession planning

Visit bmotf.com to learn more.

IMPORTANT NOTICE: Nothing herein shall be construed as an approval or commitment to finance or for provision of other service by Bank of Montreal and its affiliates to any person.
All transactions are subject to final investment/credit approval by Bank of Montreal and the execution of mutually satisfactory definitive documentation. Nothing contained herein
shall be construed as any guarantee or promise of profitability or generation of revenue of any kind whatsoever. Nothing contained herein constitutes tax, accounting, financial or
legal advice by Bank of Montreal to any person. 2020 BMO Harris Bank N.A. Member FDIC
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U.S. Economic Snapshot
TRANSPORTATION EQUIPMENT:
NEW ORDERS

Transportation Equipment: U.S. Total —
Seasonally Adjusted New Orders [Millions of Dollars]

U.S. Transportation Equipment New Orders is at
a current level of $77.26 billion, up from $76.21
billion last month and down from $84.17 billion
one year ago. This is a change of 1.38% from last
month and -8.22% from one year ago. Within
transportation, orders for motorized vehicles
and parts rose 1.5% to $62.4 billion. Orders for
commercial aircraft totaled $1.8 billion after
having been in negative territory in previous
months due to canceled orders. Defense aircraft
orders slid 46% to $2.14 billion.
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The auto industry resumed production in
May following COVID-19 factory shutdowns.
Demand hasn’t reached pre-pandemic levels
but automakers have worked at relatively stable
levels.
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Source: U.S. Census Bureau, Manufacturers' New Orders: Transportation Equipment, retrieved from the Federal Reserve Bank of St. Louis, Dec. 12, 2020.

TRANSPORTATION EQUIPMENT:
SHIPMENTS

Transportation Equipment: U.S. Total — Seasonally Adjusted Value of Shipments
[Millions of Dollars]
100,000

U.S. Transportation Equipment Shipments is at a
current level of $81.72 billion, down from $81.83
billion last month and down from $83.50 billion
one year ago. This is a change of -0.14% from last
month and -2.14% from one year ago.
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Source: U.S. Census Bureau, Manufacturers' New Orders: Transportation Equipment, retrieved from the Federal Reserve Bank of St. Louis, Dec. 12, 2020.

Our Engineered for Efficiency ™ philosophy yields some of
the most innovative, durable, lightweight and cost-effective
suspension systems and components for the global
transportation industry. Hendrickson offers a total ride
solution which includes ULTRAA-K® air slider suspensions,
Hendrickson MAXX22T™ air disc brake systems and
TIREMAAX® PRO tire pressure control systems.

www.hendrickson-intl.com
Actual product performance may vary depending upon vehicle configuration, operation, service and other factors.
©2020 Hendrickson USA, L.L.C. All Rights Reserved. All trademarks shown are owned by Hendrickson USA, L.L.C., or one of its affiliates, in one or more countries.
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TRUCK TONNAGE INDEX

Truck Tonnage Index
140

American Trucking Associations’ advanced
seasonally adjusted (SA) For-Hire Truck
Tonnage Index decreased 6.3% in October
after gaining 5.7% in September. In October,
the index equaled 106.8 (2015=100)
compared with 114 in September.
September’s gain was revised down to 5.7%.
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Compared with October 2019, the SA index
contracted 8.7%, the seventh straight yearover-year decline. Year-to-date, compared
with the same period in 2019, tonnage is
down 3.9%.
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Source: American Trucking Associations (seasonally adjusted truck tonnage)
Truck tonnage serves as a barometer for the overall economy since more than 70% of domestic freight is hauled by tractor-trailers. Above 100 is generally a
positive signal.

INDUSTRIAL PRODUCTION
INDEX

Industrial Production Index
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Source: Federal Reserve of the United States
The Industrial Production Index measures output in the U.S. industrial sector that the Federal Reserve
defines as manufacturing, mining, and electric and gas utilities. Above 100 is generally positive.

Industrial production rose 1.1% in October.
The index has recovered much of its 16.5%
decline from February to April, but output
in October was still 5.6% lower than its prepandemic February level. After edging up
0.1% in September, manufacturing output
increased 1.0% in October. The output of
utilities rose 3.9%, while the output at mines
declined 0.6% to a level that was 14.4%
below its year-earlier reading.
At 103.2% of its 2012 average, total
industrial production was 5.3% lower in
October than it was a year earlier. Capacity
utilization for the industrial sector increased
0.8 percentage point in October to 72.8%,
a rate that is 7.0 percentage points below
its long-run (1972–2019) average but 8.6
percentage points above its low in April.

N DA

NATIONAL TRAILER DEALERS ASSOCIATION

The NTDA is proud to celebrate its 30th Anniversary.
Thank YOU for being a part the evolution and journey
as we continue serve the semi-trailer industry.
We also want to thank all of you for supporting the
NTDA Scholarship Program and the 2020 NTDA Virtual Convention!
NTDA Members are the Best of the Best.
We look forward to seeing you next year, Oct. 6–8, 2021,
at the Fairmont Chateau Whistler in Whistler, BC, Canada.
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U.S. Economic Snapshot
MANUFACTURING INDEX

Manufacturing Index
70.0

Manufacturing grew in November, as the
Manufacturing PMI® registered 57.5%, 1.8
percentage points lower than the October
reading of 59.3%.
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The Manufacturing PMI® signaled a continued
rebuilding of economic activity in November,
with four of five contributing subindexes in
moderate to strong growth territory.
Employment disappointed by returning
to contraction. Five (e.g., Fabricated Metal
Products; Chemical Products; Computer &
Electronic Products; Transportation Equipment;
and Food, Beverage and Tobacco Products) of
the big six industry sectors continue to expand.

Source: Federal Reserve Board of the United States

MANUFACTURING AT A GLANCE

•
•
•
•
•
•
•
•
•
•
•
•
•

•
•

A Manufacturing PMI® above 42.8%, over a period of time, generally indicates an expansion of the overall economy. Therefore, the November
Manufacturing PMI® indicates the overall economy grew in November for the seventh consecutive month following contraction in April.
Manufacturing performed well for the sixth straight month, with demand, consumption and inputs registering growth, but at slower rates
compared to October. Labor market difficulties, both current and anticipated, will continue to dampen the manufacturing economy until the
coronavirus (COVID-19) crisis ends.
The November Manufacturing PMI® registered 57.%, down 1.8 percentage points from the October reading of 59.3%. However, this figure
indicates expansion in the overall economy for the seventh month in a row after a contraction in April, which ended a period of 131 consecutive
months of growth.
The New Orders Index registered 65.1% down 2.8 percentage points from the October reading of 67.9 %.
The Production Index registered 60.8%, a decrease of 2.2 percentage points compared to the October reading of 63%.
The Backlog of Orders Index registered 56.9%, 1.2 percentage points higher compared to the October reading of 55.7%.
The Employment Index returned to contraction territory at 48.4%, 4.8 percentage points down from the October reading of 53.2%.
The Supplier Deliveries Index registered 61.7%, up 1.2 percentage points from the October figure of 60.5%.
The Inventories Index registered 51.2%, 0.7 percentage point lower than the October reading of 51.9%.
The Prices Index registered 65.4%, down 0.1 percentage point compared to the October reading of 65.5%.
The New Export Orders Index registered 57.8%, an increase of 2.1 percentage points compared to the October reading of 55.7%.
The Imports Index registered 55.1%, a 3-percentage point decrease from the October reading of 58.1%.
Demand expanded, with the
(1) New Orders Index growing at strong levels, supported by the New Export Orders Index expanding strongly,
(2) Customers’ Inventories Index at its lowest figure since June 2010 (35.8%), a level considered a positive for future production, and the
(3) Backlog of Orders Index expanding at a slightly faster rate compared to the previous three months.
Consumption (measured by the Production and Employment indexes) contributed negatively (a combined 7 percentage point decrease) to the
Manufacturing PMI® calculation, with five of the top six industries continuing with moderate to strong output expansion.
Inputs — expressed as supplier deliveries, inventories and imports — continued to indicate input-driven constraints to production expansion,
at higher rates compared to October, as indicated by minimal gains in inventory levels and a softening of imports. Input improvement stalled
compared to October and contributed marginally to the Manufacturing PMI® calculation. (The Supplier Deliveries and Inventories indexes
directly factor into the Manufacturing PMI®; the Imports Index does not.) Prices continued to expand at higher rates, reflecting a clear shift to
seller pricing power.

SAFE CARGO SECUREMENT

Chains
Slings

New ratchet load binder DoRa
So short... and yet so long!

Nets

Winches & Hardware

Load Binders

Ratchet & Winch Straps

Doleco USA, Inc.
290 Pratt St. Meriden, CT 06450
T: 203-440-1940

sales@doleco-usa.com
www.doleco-usa.com
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U.S. Economic Snapshot
ALL MANUFACTURING: U.S. TOTAL

All Manufacturing: U.S. Total

Not Seasonally Adjusted Net Sales, Receipts, and Operating Revenues
[Millions of Dollars]

Manufacturing Production in the U.S. decreased
3.90% in October 2020 over October 2019. It
follows a downwardly revised 5.4% drop in the
previous month and marks the 16th straight
month of falling factory activity.
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The index for nondurables rose 1.2%; nearly all
of its components posted gains. The output of
other manufacturing (publishing and logging)
fell 1.5%. Source: Federal Reserve Board of the
United States
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U.S. DURABLE GOODS:
NEW ORDERS

U.S. Total Durable Goods Orders

(Percent Change by Month - 2020 Compared to 2019)

New orders for manufactured durable goods
in October, up six consecutive months,
increased $3.2 billion or 1.3% to $241.0 billion,
unchanged from the previously published
increase. This followed a 2.1% September
increase. Transportation equipment, up five
of the last six months, led the increase, $1.1
billion or 1.4% to $77.3 billion. New orders for
manufactured nondurable goods increased
$1.7 billion or 0.7% to $239.8 billion.
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On a monthly basis, manufacturing production
jumped 1%, but remained about 5% below
its pre-pandemic level in February. The index
for durable manufacturing stepped up 0.9%,
as small drops in the indexes for furniture and
related products, fabricated metal products,
and motor vehicles and parts were outweighed
by gains elsewhere, especially for aerospace
and miscellaneous transportation equipment
and for miscellaneous manufacturing.
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Shipments of manufactured durable goods
in October, up five of the last six months,
increased $3.2 billion or 1.3% to $248.8 billion,
unchanged from the previously published
increase. This followed a 0.5% September
increase. Fabricated metal products, also up
five of the last six months, led the increase,
$0.7 billion or 2.4% to $30.9 billion. Shipments
of manufactured nondurable goods, up six
consecutive months, increased $1.7 billion or
0.7% to $239.8 billion. This followed a 0.5%
September increase. Chemical products,
up seven of the last eight months, led the
increase, $0.8 billion or 1.1% to $69.4 billion.
Source: U.S. Census Bureau

Q4, 2020
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U.S. DURABLE GOODS:
INVENTORIES

U.S. Total Durable Goods Inventories

Seasonally Adjusted Total Inventories [Millions of Dollars]
430,000

Inventories of manufactured durable
goods in October, up two consecutive
months, increased $1.0 billion or 0.2% to
$422.5 billion, down from the previously
published 0.3% increase. This followed a
0.3% September increase. Transportation
equipment, up 25 of the last 26 months,
led the increase, $0.6 billion or 0.4% to
$148.1 billion.
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Inventories of manufactured nondurable
goods, up two of the last three months,
increased $0.1 billion or 0.1% to $264.8
billion. This followed a 0.5% September
decrease. Chemical products, up four of the
last five months, drove the increase, $0.6
billion or 0.6% to $98.4 billion. By stage of
fabrication, October materials and supplies
increased 0.6% in durable goods and
decreased 0.2% in nondurable goods. Work in
process decreased 0.2% in durable goods and
1.4% in nondurable goods. Finished goods
increased 0.4% in durable goods and 0.8% in
nondurable goods.

Source: U.S. Census Bureau

U.S. HEAVY-DUTY SHIPMENTS

U.S. Total Heavy Duty Truck Manufacturing
Seasonally Adjusted Value of Shipments [Millions of Dollars]

Orders for Class 8, as well as Classes 5–7, were
up for the fifth consecutive month in October
aided by consumer demand and increased
fleet confidence. North American Class 8
replacement levels are about 20,000 a month.
Despite order increases, shipments of heavyduty trucks remained flat compared to
October 2019.
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U.S. CAPACITY UTILIZATION

U.S. Capacity Utilization: Total Industry
Percent by Month, Seasonally Adjusted
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Manufacturing output decreased 0.3% in
September, but it advanced at an annual rate
of 53.7% in the third quarter. The index for
durable manufacturing fell 0.5% in September.
Increases for primary metals, for fabricated
metal products, and for aerospace and
miscellaneous transportation equipment were
more than outweighed by decreases elsewhere;
most notably, the indexes for computer and
electronic products and for motor vehicles and
parts fell more than 2.5%.
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Source: Federal Reserve (Industrial Production and Capacity Utilization — G.17)

U.S. LABOR FORCE PARTICIPATION

U.S. Labor Force Participation Rate

The U.S. Labor Force Participation Rate is at
61.50%, compared to 61.70% last month and
63.20% last year. This is lower than the longterm average of 62.87%.

Percent by Month - Not Seasonally Adjusted
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Industrial production rose 1.1% in October.
The index has recovered much of its 16.5%
decline from February to April, but output in
October was still 5.6% lower than its prepandemic February level. After edging up 0.1%
in September, manufacturing output increased
1.0% in October. At 103.2% of its 2012 average,
total industrial production was 5.3% lower in
October than it was a year earlier. Capacity
utilization for the industrial sector increased 0.8
percentage point in October to 72.8%, a rate
that is 7.0 percentage points below its long-run
(1972–2019) average but 8.6 percentage points
above its low in April.

Nov

Source: The U.S. Labor Force Participation Rate, provided by the Bureau of Labor Statistics, is the
sum of total number of employed persons and unemployed persons looking for work in the U.S. as a
percentage of the working-age population. Currently, early retirement is a major force for the decline
in labor force participation. More than 865,000 women have also dropped out of the labor force due to
the pandemic. Likewise, in particularly dire economic conditions, the labor force participation rate can
drop as people give up looking for work.

Improvements in the labor market reflect the
continued resumption of economic activity
that had been curtailed due to the coronavirus
(COVID-19) pandemic and efforts to contain
it. However, the pace of improvement in the
labor market has moderated in recent months.
In November, notable job gains occurred in
transportation and warehousing, professional
and business services, and health care.
Employment declined in government and retail
trade.
In November, the unemployment rate
edged down to 6.7%. The rate is down by 8.0
percentage points from its recent high in April
but is 3.2 percentage points higher than it
was in February. The number of unemployed
persons, at 10.7 million, continued to trend
down in November but is 4.9 million higher
than in February.

DEALERSHIP OPPORTUNITES AVAILABLE
CALL 330-821-9900 TODAY TO LEARN MORE!

IT’S THE DETAILS THAT MATTER
Trailstar’s Commitment to quality combined with our attention to details assures our
customers they are purchasing the best performing trailers the market has to offer.
With the highest of standards and the best components available,
your custom built trailer will rise above all others on the road.

330-821-9900 • www.TRAILSTARINTL.com
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U.S. Economic Snapshot
U.S. UNEMPLOYMENT RATE

U.S. Unemployment Rate
Percent Month Over Month

Payroll employment rose by 245,000 in
November, and the unemployment rate edged
down to 6.7%, according to the U.S. Bureau
of Labor Statistics. The number of long-term
unemployed (those jobless for 27 weeks or more)
increased by 385,000 to 3.9 million, accounting
for 36.9% of the total unemployed, while the
number of persons jobless 15 to 26 weeks
declined by 760,000 to 1.9 million.
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In November, the number of persons not in the
labor force who currently want a job increased by
448,000 to 7.1 million; this measure is 2.2 million
higher than in February.
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Source: U.S. Bureau of Labor Statistics

U.S. CONSTRUCTION SPENDING

U.S. Total Construction Spending

Seasonally Adjusted Total Construction [Millions of Dollars]

Total construction spending in October was at a
seasonally adjusted annual rate of $1.439 trillion
according to U.S. Census Bureau estimates.
This was an increase of 1.3% from the revised
September estimate of $1.420 trillion and 3.7%
higher than spending in October of 2019. While
virtually all residential spending is privately
funded, the increase in that sector was the
second largest (behind public safety spending) of
any in the overall year-over-year comparison.
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According to Associated Builders and Contractors
(ABC) Chief Economist Anirban Basu, “At
some point, there will likely be a combination
of additional stimuli (including money for
infrastructure) and widespread vaccine
availability. It is also likely that, at some point
in 2021, the economy will take off. As air travel,
restaurants and theaters begin to rebound, the
recovery to come may be more impressive than
the recovery that has occurred over the past
six months. That should set the stage for better
nonresidential construction spending dynamics
in 2022 and 2023.”

Insurance Solutions for the Trailer Industry

NTDA-Preferred
Insurance Program

Property
General Liability
Product Liability
Workers’ Compensation
Crime/ERISA
Umbrella/Excess
Dealers Open Lot
Garage Liability
Garage Keepers
Personal (home, auto, etc.)
Employment Practices Liability

Becky Harding, CPCU
Director of Association Programs
844.784.4438 | bharding@jdfulwiler.com
www.jdfulwiler.com

This NTDA-preferred program has
availability for all companies, regardless
of size. We provide consistent
underwriting guidelines you can count
on from underwriters who are experts
in the trailer industry.
At JD Fulwiler & Company Insurance
we are dedicated to serving NTDA
members and affiliates with
our specially-designed
Trailer Dealers Assure program.
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U.S. Economic Snapshot
NEW SINGLE-FAMILY HOME SALES

U.S. New Single-family Houses Sold

Seasonally Adjusted All Houses [Thousands of Units]
1,200

1,000

800

2019

600

2020
400

200

0

Jan

Feb

Mar

Apr

May

Jun

Jul

Aug

Sep

Oct

Source: U.S. Census Bureau

U.S. INFLATION RATE

U.S. Inflation Rate
3

U.S. inflation remained tame year-over-year
even as consumers in November paid a bit
more on the whole for goods and services,
according to a government report released
Dec. 10. U.S. consumer prices rose 0.2% in
November after being unchanged in the
prior month, the Labor Department said in its
monthly report on the Consumer Price Index.
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Despite economic uncertainty, home buyers
continue to quickly snatch up the relatively few
homes listed for sale. Sales of new single-family
houses in October 2020 were at a seasonally
adjusted annual rate of 999,000, according to
estimates released by the U.S. Census Bureau
and the Department of Housing and Urban
Development. This is 0.3% (±13.6%)* below the
revised September rate of 1,002,000 but is 41.5%
(±22.6%) above the October 2019 estimate of
706,000. The median sales price of new houses
sold in October 2020 was $330,600. The average
sales price was $386,200. The seasonally adjusted
estimate of new houses for sale at the end of
October was 278,000. This represents a supply
of 3.3 months at the current sales rate. The
severe shortage of existing homes for sale has
been incredibly beneficial for the nation’s home
builders, who have seen very strong demand.
Mortgage applications to purchase newly built
homes were up nearly 33% annually in October,
according to the Mortgage Bankers Association.
Volatile materials costs and a shortage of
available land are cited as holding builders back
from hitting their stride.
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Prices at the pump dipped 0.4% after sliding
0.5% in October. Before then, they advanced
for four straight months. Gasoline prices
declined 19.3% from a year ago. The broader
index for energy, which combines items like
gasoline, electricity and fuel oil, increased 0.4%
in November after inching 0.1% higher. Energy
prices year-over-year dropped 9.4%. Overall
food prices moved down 0.1% for the month
— their first decline since July — after climbing
0.2% in October. Food prices rose 3.7% yearover-year.

SIDUMP’R TRAILERS
The Evolution of Work is Faster,
Stronger, and More Reliable!!

WWW.SIDUMPR.COM

CALL US TODAY

1-888-SIDUMPR (743-8677)

2500 E 23RD ST.

Columbus, NE 68601

EMAIL US

sales@sidumpr.com
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Canada Economic Snapshot
CANADA WHOLESALE SALES

Canada Wholesale Sales

In Billions of Dollars (CAD) - Seasonnally Adjusted
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Source: The Monthly Wholesale Trade Survey presents estimates of monthly sales for wholesale
merchants in Canada, providing information on the performance of the wholesale trade sector as an
important indicator of the health of the Canadian economy. In addition, the business community uses
the data to analyze market performance.

According to Trading Economics, Wholesale
Sales in Canada are expected to be 0.90% by
the end of this quarter. The group’s analysts
estimate Wholesale Sales in Canada to stand at
1.20 in 12 months time. In the long-term, the
Canada Wholesale Sales month-over-month
are projected to trend around 1% in 2021 and
1.50% in 2022, according to their econometric
models.

CANADA MANUFACTURING
SHIPMENTS

Canada Manufacturing Shipments

Percent Month Over Month - Seasonally Adjusted
30.00%

Canada Manufacturing Shipments month-overmonth are at 1.52%, compared to -1.39% last
month and -0.67% last year. This is higher than
the long-term average of 0.30%.
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Wholesale sales in Canada increased 0.9% over
a month earlier in September of 2020, following
a 0.3% increase in August and beating market
expectations of a 0.4% gain. Sales went up in
four of the seven subsectors, driven by food,
beverage, and tobacco (3.6%), almost entirely
due to a 4.2% gain in the food industry; and
personal and household goods (3.4%), mainly
reflecting increases in the pharmaceutical and
pharmacy supplies industry (7.2%). Sales also
went up for motor vehicle and motor vehicle
parts and accessories (1.1%). Wholesales in
September remained higher than February’s
pre-COVID-19 level for the third straight month.
Year-on-year, sales advanced 3%. In the third
quarter of 2020, wholesale sales grew 20.1% to
CAD 197.4 billion, the highest level on record.
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Source: Statistics Canada (Canada Monthly Survey of Manufacturing)

Manufacturing sales in Canada rose 1.4%
over month earlier to CAD $53.8 billion in
September of 2020, rebounding from a
downwardly revised 1.4% drop in the previous
month and matching market expectations.
Still, sales were 3.6% below their pre-pandemic
levels in February. Sales increased in 13 of
21 manufacturing industries led by wood
(9.6% to a record high of CAD $3.3 billion) in
particular sawmills and wood preservation;
chemicals (6.7% to CAD $4.5 billion) driven by
pharmaceutical and medicine; and food (1.3%
to CAD $9.2 billion) namely fruit, vegetables
and seafood. Manufacturing sales increased in
nine provinces. Considering the third quarter
as a whole, sales jumped 26.6%, following four
consecutive quarterly declines.

—
PARTNER WITH PRESTIGE TRAILERS.
Grow your business with Prestige Trailers. Dealer opportunities are available throughout the U.S.

HIGHWAY DRIVEN SINCE 1980.
Since 1980, Prestige Trailers has been manufacturing the toughest
trailers on the road. Our commitment to cutting-edge product
design, the latest in manufacturing equipment, and a proud and
dedicated team has enabled us to meet the evolving needs of the
transportation industry for 40 years.

PRESTIGETRAILERS.COM/INQUIRE

From Prestige’s line of steel, combo, and aluminum hopper trailers,
flatbeds and drop decks, our attention to quality and customer care
simply can’t be matched. Prestige Trailers. With you for the long
haul.
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Canada Economic Snapshot
CANADA REAL GDP BY INDUSTRY:
TRANSPORTATION AND
WAREHOUSING

Canada Real GDP by Industry:
Transportation and Warehousing

In Billions of Dolalrs (CAD) - Seasonally Adjusted Annual Rate
100

Canada Real GDP by Industry: Transportation
and Warehousing is at a current level of 71.05
billion, up from 70.08 billion last month and
down from 88.93 billion one year ago. This is a
change of 1.38% from last month and -20.11%
from one year ago.
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Transportation and warehousing grew 1.4% in
September, as seven of 10 subsectors were up,
led by rail (+4.4%), transit, ground passenger,
and scenic and sightseeing (+4.6%) and
support activities for transportation (+1.3%).

Sep

Source: Statistics Canada (Gross Domestic Product by Industry)

CANADA CONSUMER PRICE INDEX

Canada Consumer Price Index

Percent Month over Month Seasonally Adjusted

Canada Consumer Price Index month-overmonth is at 0.29%, compared to 0.22% last
month and 0.29% last year. This is higher than
the long-term average of 0.15%.

1.50%
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The Consumer Price Index (CPI) rose 0.7% on a
year-over-year basis in October, up from a 0.5%
increase in September, led by higher prices for
food. Excluding gasoline, the CPI rose 1.0% in
October, matching the increase in September.
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Source: Statistics Canada — The Consumer Price Index (CPI) is an indicator of changes in consumer prices experienced by Canadians. It is obtained
by comparing, over time, the cost of a fixed basket of goods and services purchased by consumers. Since the basket contains goods and services of
unchanging or equivalent quantity and quality, the index reflects only pure price change.
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Canada Economic Snapshot
CANADA INFLATION RATE

Canada Inflation Rate
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Source: Statistics Canada

CANADA UNEMPLOYMENT RATE

Canada Unemployment Rate
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The Canada Inflation Rate is at 0.66%, compared
to 0.51% last month and 1.86% last year. This is
lower than the long-term average of 3.11%. The
annual inflation rate in Canada rose to 0.7% in
October 2020 from 0.5% in the previous month
and above market expectations of 0.4%. Still,
inflation remains well below 2.2% in February,
before the pandemic. Prices advanced further for
food (2.3% vs. 1.6% in September), namely fresh
vegetables (+9.5%); shelter (1.8% vs. 1.7%); health
and personal care (1.8% vs. 1.6%); and household
operations, furnishings and equipment (0.4%
vs. 0.3%). Also, inflation was steady for alcoholic
beverages, tobacco products and recreational
cannabis (at 0.7%) while cost of clothing and
footwear fell less (-4% vs. -4.1%). In contrast,
the cost of transport dropped (-0.1% vs. 0.1%);
and prices of recreation, education and reading
declined at a faster pace (-1.3% vs. -1.2%). On a
monthly basis, consumer prices went up 0.4%,
rebounding from a 0.1% fall in the prior month
and above forecasts of a 0.2% gain.
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The Canada Unemployment Rate is at 8.50%,
compared to 8.90% last month and 5.90% last
year. This is higher than the long-term average
of 8.19%. Approximately 317,000 Canadians who
were unemployed in October exited the labor
force in November. A higher number (372,000)
transitioned from unemployment to employment.
The number of people who were on temporary
layoff, or who had arrangements to begin a new
job in the near future, stood at 253,000, a drop of
78.9% from April.
Following increases of 79,000 (+36.2%) in
September and 151,000 (+50.7%) in October,
long-term unemployment held steady in
November. A total of 443,000 Canadians, or onequarter (25.6%) of all the unemployed, had been
continuously out of work for 27 weeks or more.
After the initial COVID-19 economic shutdown,
there was a surge from 11.2% in February to
36.1% in April. The labor underutilization rate
has fallen every month since May, including a 0.3
percentage point drop to 16.9% in November.

Federal Excise Tax – Dealerships
The complexity of federal excise tax (FET) can
create challenges for heavy-duty truck and
trailer dealerships and in some cases, create a
significant compliance risk that could jeopardize
your organization. Our trusted advisors have the
experience and insight to help your organization
take a proactive approach to understanding the
complexities, laws, and remaining compliant with
FET reporting.
SOLUTIONS

Compliance
Whether it’s Form 720 compliance or providing
guidance on the taxable or nontaxable status of
your product(s), our experienced team can assist
your organization with accurate reporting and
reliable advice.
Rulings

Due Diligence Reviews
If your organization is contemplating an
acquisition, our team can perform a review of
the compliance function of a potential target to
assess any FET exposure in connection with the
acquisition.
Training
If your organization would like to know more
about FET and how it impacts your dealership,
our team can conduct training on all levels (sales,
accounting, service, management to ensure your
staff understand the laws and accurately applies
them in practice.
Compliance Assessment
Our team can review your FET compliance
function and assess for issues related to reporting
accuracy, potential exposure, and areas for
improvement. We can also share best practices
and ideas on how to remain efficient and
compliant.

If your organization has a unique situation that
requires an opinion, our team can assist with
private letter rulings and the associated filing
process.
Audits

Tim Reynolds

If your organization is selected for an audit,
our team can assist with preparing you for the
exam, drafting responses, and managing the
process to help alleviate the complexity and
associated anxiety that are typically involved with
examinations.

Davidson, Holland,
Whitesell & Co., PLLC
Principal
P 828.322.2070
E tim@dhw.net

209 13th Ave. Place NW | Hickory, NC 28601 | P 828.322.2070 | www.dhw.net

Ask About the NTDA Member Discount

wolf
pack
marketing, llc
:: Marketing Consultation
:: graphiC Design – Creation of Marketing Materials
(e.g., broChures, flyers, print, web, soCial MeDia anD
Digital Creative/aDvertiseMents, logo anD
iDentity DevelopMent)
:: web site Design, prograMMing anD optiMization
:: traDe show graphiC Design (e.g., banner stanDs,
Displays, kiosks)
:: viDeo proDuCtion (teChniCal, sales, proDuCt,
traDeshow, youtube)

(810) 355-6832

www.wolfpack-mktg.com

ST. CHRISTOPHER FUND IS THERE TO HELP FILL
THE GAPS WHEN DRIVERS NEED IT MOST.
SUPPORT THE INDUSTRY. SUPPORT YOUR DRIVERS. DONATE TODAY.
TRUCKERSFUND.ORG

CONNECT WITH US
@TRUCKERFUND

NTDA
1-800-795-8454 Corporate Office

www.MACtrailer.com

