Q3, 2020

www.ntda.org

Trailer Orders Improve
Significantly in Third Quarter
National Trailer
Dealers Association
Mailing Address:
9864 E. Grand River Ave.
Ste. 110-290
Brighton, MI 48116
Toll Free: 1-800-800-4552
Direct: (810) 229-5960
Fax: (810) 588-6883
Writing & Editing
By Gwendolyn Brown,
NTDA President
Layout & Graphic
Design by:
Wolf Pack Marketing LLC

The already convoluted world of economic speak has
seemingly turned into buzz-word soup as of late. We
hear a lot of predictable terms like “maneuverability,”
“flexibility,” and “agility.” OK, fine. Let us not forget
the ever-annoying “new normal” and “we’re all in it
together” that the media constantly throws out there.
The latest term being bandied about is “K-shaped” as
opposed to “L, U, V” or another alphabetically shaped
economy and recovery. In this issue of NTDA Market
Outlook, we attempt to cut through the rhetoric and
hopefully discern some intelligence from it all.
So, what exactly do we know?
August 2020 net U.S. trailer orders of 28,139 units was
a significant improvement (up 49%) from July’s uptick
and well above August 2019’s level (up 160%). Before
accounting for cancellations, new orders of 29,000
units were up 46% versus July 2020 and 96% better
year-over-year, according to this month’s issue of ACT
Research’s State of the Industry: U.S. Trailer Report.
FTR reported, “Final net trailer orders continued to
climb in July, reaching 19,300 units, their highest level
for the year. July order activity was up 33% from June
and +84% y/y. Trailer orders now total 173,000 for the

past 12 months.”
Large fleet orders are driving recent trailer industry
market improvements.
“The industry continues to improve from meager
COVID-induced Q2 volumes. Discussions indicate that
large fleet orders are the driving factor in recent market
improvements. After very weak expectations in late
spring, fleets have switched to a much more optimistic
tone, supported by both improved freight volumes
and rates,” said Frank Maly, Director CV Transportation
Analysis and Research, at ACT Research.
He added, “OEMs have adjusted their operations in
response. As a result, some fleets could be becoming
concerned about the timing and availability of
trailers in the new year, making capital expenditure
commitments as a result. At current production rates,
the industry orderboard extends into the middle of Q1
2021.”
As always, the NTDA welcomes your feedback. To
submit articles or to advertise in the NTDA Market
Outlook, contact NTDA President Gwen Brown toll-free
at 1-800-800-4552, direct dial (810) 229-5960, mobile
(810) 844-3124, or e-mail gwen@ntda.org.
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What Does a ‘K-shaped’ Recession Mean?

A “K-shaped” recession and subsequent
recovery is a new “political term” coined
by Presidential candidate and former Vice
President Joe Biden during a recent speech in
Wilmington, DE. The idea behind the term is
that as we emerge from a COVID-19 economy,
a rising tide does not raise all boats equally.
In other words, the economy is split into the
‘haves’ and ‘have nots.’
In Biden’s words, “What ‘K’ means is those
at the top are seeing things go up, and those
at the middle and below are seeing things go
down and get worse.”
While the financial markets recover and
grow, the real economy — or the flow of
goods and services — seems to be getting
worse. Asset markets are rising and equity
markets have largely recovered. (According
to the Economic Policy Institute, 84% of
the stock market is owned by 10% of U.S.
households.) Essentially professional workers
are fine for the most part, while service
industry professionals and low-wage workers
are struggling. While the stock market has
continued to rise even amid the global
pandemic, GDP has continued to decline,
and unemployment is hovering between
10%–14%.
A lot of economists have predicted a
“U-shaped” recovery versus the “K” shape to
which Biden refers. A U-shape is where there
is a prolonged stagnation before recovery.
This type of recovery would match what
many economists believe happened during
and after the so-called Great Recession that
lasted from June 2007 to June 2009.
Some economists choose the more
optimistic “V- shape” to describe the recovery,

which is a fast recovery with minimal longterm damage. Others suggest we will see a
“W-shaped” recovery, which would occur
following a second virus wave and second
recession.

What ‘K’ means is those
at the top are seeing
things go up, and
those at the middle
and below are seeing
things go down
and get worse.
Industries like technology, retail, and
software services have largely recovered
and have begun rehiring. The travel,
entertainment, hospitality, and food services
industries have continued to decline below
March levels. The result is that low-wage jobs
like restaurant staff, transportation workers,
and cleaners are least likely to come back
soon.
Less travel has resulted in steep declines
in demand for office cleaning services, hotel
workers, taxi drivers, security guards, and
restaurant staff — jobs that made up nearly
a quarter of the workforce in 2019, according
to the Bureau of Labor Statistics. Investing in
retraining or “reskilling” programs for people
whose jobs have been eliminated may help
the low-wage workforce in the next few years
while the economy recovers.

HOW WILL MINIMUM WAGE
INCREASES IMPACT RECOVERY?
As the U.S. economy struggles to bounce
back, several groups continue to lobby for
a higher minimum wage. Several states
increased the minimum wage July 1,
ranging from $11 to $15 per hour. Raising
the minimum wage has some serious and
negative unintended consequences. Small to
mid-size businesses will be disproportionately
hurt by the extra costs incurred. Businesses
with razor-thin profits will be forced to raise
prices to make up for the additional labor
costs. With the increased prices, customers
may elect to take their business elsewhere.
Losing customers means losing income,
which could result in businesses having to
layoff even more workers.
Forbes recently reported that large
corporations with big budgets will weigh the
increased labor costs and elect to invest in
technology to displace workers. This trend will
soon become prevalent in the food service
industry, hospitality, retail, construction, and
manufacturing.
“They will weigh the future unknown costs
associated with additional increases, coupled
with the ever-increasing insurance costs,
plus the time-consuming task of finding
employees, training them and dealing with
turnover. It’s easier and less expensive to
have technology take over. The unintended
consequence will be that there will be far
fewer jobs available for those that need
them most,” wrote Jack Kelly, Forbes Senior
Contributor. g
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Second Quarter Economic Indicators Give Mixed
Signals for Recovery

The National Bureau of Economic Research
stated in its Sept. 9, 2020 report that the
long-term economic expansion that began in
June 2009 had ended. The onset of COVID-19
produced a sharp contraction in economic
activity in March 2020, resulting in a decline
in real gross domestic product (GDP) of 5.0%
at an annual rate in the first quarter of 2020,
and a 31.7% decline in the second quarter.
The critical questions are how severe and
long-lasting will the downturn be and what
will its effects be on long-term growth? Many
economists are predicting that the economy
will begin to grow again in the second half of
2020. However, the economy will still take a
hit if unemployment continues to hold at the
8.4%–9.0% mark throughout 2021. Through
February 2020, there had been 120 straight
months of job growth in the private sector.
Private sector employment in August 2020
remained 11.5 million below its February
2020 level.
Wage growth has increased sharply since
February 2020, but that growth does not
reflect broad wage gains. Rather, it reflects
distortions due to lower-wage workers losing
their jobs and therefore no longer being on

employers’ payrolls. Wages and salaries are
estimated to have increased $103.6 billion in
the first quarter of 2020.

GDP DECREASED 31.7 PERCENT IN
SECOND QUARTER
As stated previously, GDP decreased at
a whopping annual rate of 31.7% in the
second quarter of 2020. In the first quarter,
real GDP decreased 5.0%. The decrease

in real GDP reflected decreases in personal
consumption expenditures, exports,
nonresidential fixed investment, private
inventory investment, residential fixed
investment, and state and local government
spending that were partly offset by an
increase in federal government spending.
Imports, which are a subtraction in the
calculation of GDP, decreased.
Accommodation and food services;
finance and insurance; and health care and
social assistance industries were the leading
Continued on Page 6

INNOVATIVE
TARP SOLUTIONS
Aero Conestoga

A LEADER IN THE
MANUFACTURING OF
TARP SYSTEMS AND
TRAILER ACCESSORIES
Founded in 1944, Aero’s heritage is rooted in customer
service and innovation. Our mission is to provide you with
the most eﬃcient and eﬀective solutions across our complete
line of American-made products for dumps, ﬂatbeds, refuse,
agriculture and other trailer applications .

AeroForce ROC

roll-oﬀ container

AeroForce F2B
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AeroBox

aeroindustries.com
800.535.9545
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Second Quarter Economic Indicators Give Mixed
Signals for Recovery…Continued from Page 4
contributors to the decrease in GDP in the
first quarter. Overall, 17 of 22 industry groups
contributed to the first-quarter decline in real
GDP. Of the five industry groups that helped
offset the decline in first-quarter real GDP,
agriculture, forestry, fishing, and hunting
as a grouping was the largest contributor,
increasing 15.5%.

offices, were $632.3 billion at the end of July,
— down 5.6% from the July 2019. Fabricated
metal products, down two consecutive
months, decreased $0.9 billion (or 1.6%) to
$51.7 billion. Chemical products were also
down $0.2 billion (0.2%) to $96.4 billion.

NEW ORDERS UP
New orders for manufactured durable
goods in July, up three consecutive months,
increased $27.8 billion (6.4%) to $466.1
billion, according to the U.S. Census Bureau.

CORPORATE PROFITS
According to the Bureau of Economic
Analysis, profits from current production
(corporate profits with inventory valuation
and capital consumption adjustments)
decreased $226.9 billion in Q2, compared
with a decrease of $276.2 billion in Q1.
• Profits of domestic financial
corporations increased $39.5 billion in Q2,
in contrast to a decrease of $42.2 billion
in Q1.
• Profits of domestic nonfinancial
corporations decreased $170.1 billion in
Q2, compared with a decrease of $190.5
billion in Q1.
• Rest-of-the-world profits decreased
$96.2 billion in Q2, compared with a
decrease of $43.5 billion in Q1.
• In Q2, receipts decreased $139.7 billion,
and payments decreased $43.4 billion.

SALES
July 2020 sales of merchant wholesalers,
except manufacturers’ sales branches
and offices, after adjustment for seasonal
variations, were $479.2 billion — down 4.0%
from July 2019.

INVENTORIES
Total inventories of merchant wholesalers,
except manufacturers’ sales branches and

• Transportation equipment, also up three
consecutive months, led the increase,
$19.6 billion (35.7%) to $74.7 billion.
• New orders for manufactured
nondurable goods increased $4.2 billion
(1.8%), to $235.0 billion.

SHIPMENTS ALSO ON THE RISE
Shipments of manufactured durable
goods in July, up three consecutive months,
increased $17.1 billion (7.5%) to $244.6
billion. This followed a 15.2% June increase.
• Transportation equipment, also up three
consecutive months, led the increase,
$12.7 billion (17.9%) to $83.2 billion.
Shipments of manufactured nondurable
goods, also up three consecutive months,
increased $4.2 billion (1.8%) to $235.0
billion. This followed a 5.3% June increase.
• Petroleum and coal products, also
up three consecutive months, led the
increase, $2.3 billion (6.5%) to $38.3 billion.

HOUSING STARTS
Privately-owned housing starts in August
were at a seasonally adjusted annual rate of
1,416,000. This is 5.1% below the July 2020
estimate but 2.8 % above August 2019.
Single-family housing starts were up 4.1% in
August over last year.

CONSUMER PRICE INFLATION ON
THE RISE
Consumer prices are on the rise as
consumption outpaces supply rates. While
many parts of the service sector (e.g.,

professional services; health care; and arts,
entertainment, and recreation) continue
to struggle, consumers spending demand
for products on home entertainment
equipment, food, drink, home improvement,
sporting goods have suddenly increased and
the congestion and supply chain bottlenecks
created by the pandemic have led to supply
shortages.
Thus, those shortages are leading to
increases in consumer prices. The good news
is that consumer prices were trending on
an annualized basis at 1.3% year-over-year
prior to Labor Day, which was below the
Fed’s target rate of 2%. If supply/demand
imbalances continue and increase above
the projected 2% level, the Fed may review
interest rate policies.
According to the Small Business
Administration, one in five small business
say they will have to close their doors if
economic conditions do not improve in
the next six months. Small businesses are
adapting to the abrupt shifts in consumer
spending, managing customer and
employees’ health and safety, and complying
with state and local mandates that are all
creating additional stress for small business
owners. Many of them report needing more
financial assistance just to keep their doors
open and staff on payroll.

PERSONAL INCOME AND
OUTLAYS
Personal income increased $70.5
billion (0.4%) in July according to
estimates. Disposable personal income
increased $39.9 billion (0.2%) while
personal consumption expenditures
increased $267.6 billion (1.9%).

OPTIMISM & UNCERTAINTY
INDEXES BOTH INCREASING
The National Federal of Independent
Business (NFIB) Optimism Index increased
1.4 points in August to 100.2, a reading
slightly above the historical 46-year average.
Seven of the 10 Index components improved,
two declined, and one was unchanged.
The NFIB Uncertainty Index increased two
points in August to 90, the second-highest
reading since 2017. The record reading of 100
was reached in November 2016. g
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OPEC Cuts Oil Production in Wake of Decreased Demand
Forecast for 2021 Shows Improvement

The Organization of Petroleum Exporting
Countries (OPEC) and its allies agreed to
lower current crude oil production in August
2020. The group of oil-producing nations
downwardly revised its outlook for global oil
demand to an average of 90.2 million barrels
per day in 2020. This is 9.5 million barrels
per day less than what the group originally
estimated.
Looking ahead, OPEC said the negative
impact on oil demand in Asia was expected to
persist through the first six months of 2021.
However, OPEC expects global oil demand to
increase to an average of 96.9 million per day
next year.
The world’s most powerful oil-producing
nations met again mid-September to review
production policies amid a faltering recovery

from the pandemic that has led to lower
worldwide energy demand.
According to OPEC officials, beyond the
terrible human suffering caused by the
pandemic, it has also triggered one of the
worst global economic recessions and oil
market downturns since OPEC was founded
in September 1960. High unemployment and
regional lock downs are blamed for dismal
oil demand, according to a report released
in early September by the U.S. Energy
Information Administration.
The U.S. and China are the two largest
consumers of oil in the world, totaling 19.96
million barrels per day and 13.57 million
barrels per day, respectively. The U.S. is also
the largest producer of oil in the world,
producing 19.51 million barrels per day (or

19% of the world share). Saudi Arabia is the
second largest producer, followed by Russia
and Canada. Oil includes crude oil, all other
petroleum liquids, and biofuels.
Oil prices have been slowly eroding for a
while now. Oil prices have fallen 9% since
the week of Sept. 7. Brent crude futures have
been hovering just over the $40 per barrel
mark since the start of June. Prices were
below the $40 per barrel mark in April 2020.
In a Fleet Management article published
in March 2020 titled, “What Oil War Could
Mean for Trucking,” Jim Meil, a principle and
industry analyst for ACT Research, stated, “For
many carriers, the impact will be minimal,
since most fuel price swings are essentially
passed through the carriers on both the upand down-swing in pricing.” g
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Twenty-One Percent of Small Businesses Report
They Could go Bankrupt Within Six Months

In a recent Small Business Economic Trends
Industry-specific survey report released by
The National Federation of Independent
Business (NFIB) Research Center, 21% of
small businesses said they will have to close
if economic conditions do not improve in the
next six months.
The study specifically highlights the
construction, manufacturing, retail,
and services industries. NFIB released a
previous quarterly report in May 2020.
“Small businesses are working hard to stay
open while they continue to navigate the
coronavirus pandemic,” says Holly Wade, NFIB
Director of Research & Policy Analysis.
Conversely, a seasonally adjusted net
21% of small businesses plan to create
new jobs in the next three months. Small
businesses are planning to hire more workers,
keep employees on the payroll, and their
customers happy. However, there is still
uncertainty and many small businesses are
counting on additional financial assistance.
The service sector remains the missing link
and is the key to stronger growth going
forward.
Thirty-three percent (seasonally adjusted)
of owners reported job openings they could
not fill in the current period, up 3 points.
Thirty-one percent of owners have job
openings for skilled workers, and 12% have
job openings for unskilled labor. Twentysix percent of owners reported few or no
qualified applicants for their open positions
and 20% reported none.

Small businesses are
working hard to
stay open while they
continue to navigate the
coronavirus pandemic.
Up from July, 52% of owners reported
hiring or trying to hire in August, and 88% of
those reported few or no qualified applicants

for the positions they were trying to fill. In
construction, 50% of firms reported few or no
qualified applicants. Forty-one percent cited
the shortage of qualified labor as their top
business problem.
A net 18% (seasonally adjusted) of owners
reported raising compensation, up three
points from July. A net 14% of owners plan to
raise compensation in the coming months.
Nine percent of owners cited labor cost as
their top problem. With no additional federal
aid, wage growth will be the only source of
income growth for consumers.
Eight percent reported increasing
employment an average of 4.5 workers per
firm and 20% reported reducing employment
an average of 2.3 workers per firm (seasonally
adjusted).

SMALL BUSINESS ECONOMIC
TRENDS INDUSTRY SURVEY
HIGHLIGHTS
Sales Levels
•

•
•
•

20% of respondence say levels are at
50% or less of pre-pandemic levels
28% say they are between 50%–74% of
pre-pandemic levels
50% say they “nearly back to normal”
14% have seen revenues surge beyond
pre-COVID-19 levels.

Of Those That Took out PPE Loans

•
•

84% have depleted those funds
16% have nearly used all of those funds.

Bankruptcy Expectations

•
•
•

21% say they will have to close if
economic conditions do not improve in
the next six months
19% say they can operate 7–12 months
under current conditions
61% say they can weather any sustained

disruptions in sales volumes.

Concerns Over Lawsuits Stemming
From COVID-19

•
•
•
•

21% are “seriously concerned” about
legal action against them
34% are moderately concerned
31% are not too concerned
14% are not concerned at all.

Regarding the extra $600 of supplemental
unemployment insurance that recipients had
been able to receive, small business owners
said that:

•
•
•
•

32% have not been able to hire enough
workers because of it (people opted to
stay on unemployment rather than take
a job that might pay less)
9% felt that it helped their customers
spend more, and supplemented their
business as a result on the sales front
3% had to offer higher wages to attract
workers
4% had an employee agree to work
at reduced hours so that they could
maintain their $600 dollar benefit.

Small businesses make up approximately
50% of the nation’s GDP and created an
estimated 64% of all new jobs in the U.S.
economy. Some estimates suggest that there
are 27 million small businesses in the U.S. If
about 21% of those are vulnerable, that could
pose a serious second wave unemployment
risk toward the end of the year or by the
second quarter or next year.
That could also be partly why most
economic forecasts are projecting an
October–December softening in overall
economic growth. Part of this is normal
softening throughout the end of the year,
but a lot of is going to be pandemic-related
and small business exposure. g
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What to Watch for in 2021
Two words pretty much sum up 2020:
uncertain and unprecedented. As an
exact path and timeline for complete
post-pandemic economic recovery is still
unknown, we are all looking to the future
trying to figure out what to expect. Here are a
few things to watch for in the coming year.

WORK FROM HOME
•

Some futurists are saying 20%–25%
of the workforce will continue to
work from home with no change
in productivity after the pandemic
subsides.

M&A’S ON THE RISE
•

•

•

As we have seen in the trucking
industry, when applicants are
willing to move off unemployment
assistance, about 45% fail drug
tests and another percentage for
a variety of reasons cannot meet
minimum employment standards.
This sad truth means the push
toward technology and automation
will only continue to replace human
workers.
Employment rates have rebounded
to pre-COVID-19 levels for
high-wage workers, but remain
significantly lower for low-wage
workers.

BANKRUPTCIES
•

Based on a study by Harvard and
Brown Universities, there are 19.1%
fewer small businesses operating
today than there were before the
pandemic. Some of this is in the
retail, restaurant, entertainment,
and hospitality sectors as would
be expected. However, potential
bankruptcies could shake out weak
players in the semi-trailer industry
as well.

•

•

•
•

•

There will be delayed investment
and spending until the U.S.
Presidential election has been
decided. Corporations need to
understand where tax policies and
regulatory pressures are headed.
Capital spending has also been on
hold awaiting a potential Phase 2
of the pandemic and/or large-scale
distribution of a vaccine.

A recent survey indicates 87%
of supply chain manager are
planning major changes in
global logistics operations in
2021. About 20% of which involves
complete sourcing changes.
Nearly $1 trillion is expected
to be spent over the next three
years to change how companies
source products. This will impact
freight flows, warehousing,
commercial operations, distribution,
manufacturing facilities, and
suppliers. Trade barriers and tariffs
will continue to impact supply
chains.
$1 trillion is also the projected value
of the global construction materials
market by 2030.
As companies move away from
sourcing product from China, about
one-third of production demand
will still require import from foreign
sources, according to survey data
from Gartner. The global trade
environment is changing and will
continue to morph over time.

GLOBAL ECONOMIC CRISES
•

CAPITAL SPENDING
•

•

SOURCING UPHEAVALS

AUTOMATION VS. HIRING
•

Mergers and acquisitions will likely
accelerate in 2021 as the postpandemic economy emerges.

MORE MARKET DISRUPTIONS

Artificial intelligence (AI), robotics, and other
innovations will continue to disrupt markets
as we emerge from the pandemic.

•

Cumulatively, the world economy
is expected to lose nearly $8.5
trillion in output in 2020 and
2021, nearly wiping out cumulative
output gains of the previous four
years. As many as 100 countries
have closed national borders —
the most severe restrictions on
movement of people and goods
in recorded history — disrupting
supply and slashing global demand
for goods and services. The demand
for oil and other commodities has
fallen sharply, as transportation,
air travel and manufacturing have
come to a virtual standstill in many
economies, according to the United
Nations.
Brexit is causing nervousness in
financial markets as the Bank of
England reports interest rates could
go negative for the first time in 325
years, depending on numerous
factors over the next few months.

It is estimated that the AI
transportation market will be
valued at $3.5 billion by 2023.
In particular, North America (U.S.,
Mexico, and Canada) is anticipated
to contribute heavily to AI in the
transportation market value.
However, these transportation
industry statistics might change
with the ever-growing demand
for AI and other emerging
technologies.

RETAIL TRANSFORMATION
•

The retail industry has been going
through a transformation for a while
now. With the rise of influencer
marketing, direct-to-consumer
(D2C) marketing, peer-to-peer
(P2P) marketplaces, re-commerce,
and more, consumer brands must
rethink strategies and reinvent
themselves to attract and retain the
latest generation of consumers.

DIGITAL SELLING
•
•

If you are not selling any of your
products online yet, it may be time
to get started.
Account-based marketing offers
high return on investment,
increased deal size, as well as
maximized opportunities for crossselling and upselling.

CYBER SECURITY SPENDING
PREDICTED TO EXCEED
$1 TRILLION BY 2025
•
•

Analysts are predicting 12%–15%
year-over-year cyber security
market growth through 2021.
Cyber security spending will
exceed $1 trillion by 2025
with the dramatic rise in cyber
crime, ransomware epidemic,
refocusing of malware from PCs
and laptops to smartphones and
mobile devices, deployment
of billions of under-protected
devices, legions of hackers-forhire, and more sophisticated cyber
attacks launching at businesses,
governments, educational
institutions, and consumers
globally, according to Gartner. g
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NTDA 2020 - VIRTUAL CONVENTION
The NTDA’s 30th Annual Virtual Convention will go live on Nov. 4, 2020, and will be available free-of-charge to members through
September 2021. A link to access the site will be provided to members when the site goes live. The online format will include a
variety of speaker presentations, sponsors, exhibitors, virtual happy hours, and more to promote member networking.
Sponsors and exhibitors that have not yet submitted their materials for the Virtual Convention are encouraged to do so no later
than Sept. 30.
For questions regarding the Virtual Convention, please contact NTDA President Gwen Brown at gwen@ntda.org, call toll-free
1-800-800-4552, or direct dial (810) 229-5960.

Although there are other composite floors for dry-van trailers on
the market, there is only one floor with the longevity that is backed
by many years of genuine proof— Fusion Floor by HAVCO.
After 20 years of rigorous real-world use in transportation of goods,
THE FUSION FLOOR IS THE ONLY ONE PROVEN TO:
• Last The Lifetime of the Trailer, unlike lesser composite floors,
which are new to the market.
• Retain Long-Term Strength, with the lifetime ability to haul heavy
loads such as paper rolls, beverages, and automotive parts.

PROVEN
LONGEVITY

THE ONLY PROVEN COMPOSITE FLOOR
1 -573 -334 -6024

• Preserve Its Superior Structural Design and Performance, without
distorting, cupping, warping or debonding over a lifetime of service.
• Avoid Costly Repairs, as evidenced by more than 300,000 Fusion
Floors in use today, which have overwhelmingly established a
reputation for being maintenance free.
Don’t risk your investment due to costly repairs down the road.
Choose Fusion Floor by HAVCO.

Since we set out Dorsey has been committed to building the most durable trailers on the road.
That commitment combined with dedicated customer service
has kept Dorsey an all around favorite for the long haul.

FLATBED
visit DorseyTrailer.net for information.

THE BIG NUMBER

$20,000,000,000
sector of the economy within 50 years.
The International Energy Agency has stated
that despite the surge in high-profile carboncutting pledges, the investment behind
those promises is lacking. In February 2020,
the agency said that just 1% of investment
by the world’s largest oil and gas companies
is in clean energy, and it said the world is
simply not on track to meet the demand for
renewable energy.

Warren Buffett Invests $9.2 Billion
In Natural Gas Enterprise

In a recent blog, “Planes, Trains & Electric
Automobiles: How do we Move Around in
a Zero-Carbon World” Bill Gates says the
solution to greenhouse gas emissions is to,
“Use clean electricity to run all the vehicles
we can, and get cheap alternative fuels for
everything else.” Gates is a proponent of
electric vehicles and cheaper, lighter weight
batteries.
In his blog, Gates is promoting
QuantumScape, a manufacturer working
to commercialize the next generation of
battery technology and Breakthrough Energy
Ventures, a company in which he is invested.
Breakthrough Energy Ventures is described
as an investor-led fund focused on building
new, cutting-edge companies that will deliver
on that promise. Their strategy, according to
the firms’ Web site, links government-funded
research to risk-tolerant capital so that more
transformative clean energy innovations get
to market faster.
In November 2015, the group announced
it would aim to bolster governmental
assistance in renewable energy such as solar
energy and wind power to the tune of $20
billion. Bill Gates has reportedly put $2
billion of his own cash into the fund along
with other investors that include Jeff Bezos,
George Soros, and Mark Zuckerberg, among
others.
According to Gates, even with big
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breakthroughs in battery technology, electric
vehicles will probably never be a practical
solution for things like semi-trailers, cargo
ships, and passenger jets.
“Electricity works when you need to cover
short distances, but we need a different
solution for heavy, longhaul vehicles,” wrote
Gates.
Gates and his
foundation are focused
on replacing gasoline
and other fossil
fuels with biofuels,
electrofuels or other
alternative fuels.
Biofuels are fuels
produced directly or
indirectly from organic
material. Electrofuels
are a form of microbial
electrosynthesis
technology, which uses electricity —
generally renewable solar energy — to
convert carbon dioxide emissions into fuels
and other useful products. An “alternative
fuel” is a fuel other than gasoline for powering
motor vehicles, such as natural gas, methanol,
or electricity.
According to Gates, to prevent the worst
effects of climate change, we need to get to
zero net greenhouse gas emissions in every

In July 2020, Warren Buffett made headlines
for his $9.7 billion investment in natural gas.
Buffett recently purchased Dominion Energy,
Inc.’s natural gas assets. Dominion reportedly
wanted out of its pipeline network and
storage assets because they were $5.7 in
debt. Berkshire Hathaway’s deal to buy gas
assets includes some 7,700 miles of pipelines.
The Dominion gas pipeline and storage assets
include operations in Connecticut, Maryland,
Ohio, West Virginia, Pennsylvania, New York,
Maryland and Virginia.
In buying the assets, Buffett gains an East
Coast shipping terminal — one of only six
in the country, for liquid natural gas (LNG)
— the infrastructure that allows the U.S.'s
shale to be exported to the rest of the world,
according to Fortune Magazine.
Some are puzzled by this investment as the
energy industry is under increasing pressure

from government officials as well as private
investors to abandon coal and natural gas.
The use of natural gas for power generation,
once hailed as a cleaner, cheaper alternative
to coal, is now projected to drop to 36% in
2021 from 41% in 2020.
In the last decade, prices for solar and
onshore wind power have plummeted 90%
and 70% respectively per megawatt-hour,
according to BloombergNEF. g

Here for what
you need.
Delivering what
you want.

Proud to be apart of the industry

BMO Transportation Finance’s legacy in the truck & trailer industry dates back
over 45 years. We understand what it takes to survive in the good times and
the challenging times. Let us put the experience of our local sales force to
work helping your business quickly create finance and banking solutions
customized to meet your needs.
• Loans & leases
• Inventory financing
• Dealer lease financing
• Seasonal payment structures

• Owner occupied real estate financing
• Asset based lending
• Treasury and payment solutions
• Private banking & succession planning

Visit bmotf.com to learn more.

IMPORTANT NOTICE: Nothing herein shall be construed as an approval or commitment to finance or for provision of other service by Bank of Montreal and its affiliates to any person.
All transactions are subject to final investment/credit approval by Bank of Montreal and the execution of mutually satisfactory definitive documentation. Nothing contained herein
shall be construed as any guarantee or promise of profitability or generation of revenue of any kind whatsoever. Nothing contained herein constitutes tax, accounting, financial or
legal advice by Bank of Montreal to any person. 2020 BMO Harris Bank N.A. Member FDIC

18

w w w. n t d a . o r g

U.S. Economic Snapshot
TRAILER ORDERS
35,000

Series2
2020

2019
Series1

30,000
26,300

25,000

24,000

20,000

15,000
13,500

13,200
11,700

10,000

9,900

5,500

5,000

0

10,400

Jan

Feb

March

April

May

June

July

August

Source: FTR Transportation Intelligence: Trailer Orders

TRAILER ORDERS
U.S. net trailer orders for August jumped 49% month-over-month to 28,700 units, the strongest activity since last October. According to
FTR, dry van orders were particularly robust, with refrigerated vans also strong. Flatbed orders improved from July but remain sluggish, as
industrial freight continues to lag consumer freight.
FTR’s Don Ake, Vice President of Commercial Vehicles, says, “The strong August orders provide the industry with positive momentum for
when fleets soon begin ordering for 2021.”
“There was also pent-up demand at the dealer level, with some dealers reporting record sales volumes for July and August, which are
traditionally the slowest months of the year,” Ake said. “Dealers now are placing restocking orders much sooner than expected.”

TM

www.hendrickson-intl.com

Hendrickson Trailer Commercial Vehicle Systems designs
innovative, lightweight, high-performing suspension
systems and components for the heavy-duty commercial
trailer industry. Our engineering expertise enable us to
bring cutting edge solutions to the market including
ULTRAA-K® lightweight, low-maintenance slider system;
Hendrickson MAXX22T™ optimized trailer air disc brake
system and ZMD® ZERO MAINTENANCE DAMPING®
shockless ride technology.

©2019 Hendrickson USA, L.L.C. All Rights Reserved. All trademarks shown are owned by Hendrickson USA, L.L.C., or one of its affiliates, in one or more countries.
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Truck Tonnage Index
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American Trucking Associations’ advanced
seasonally adjusted For-Hire Truck Tonnage
Index decreased 5.1% in July after surging
8.9% in June. In July, the index equaled
109.6 (2015=100) compared with 115.5 in
June.
Despite July’s decline, the index was 3.3%
above the recent low in May. June’s increase
was revised up slightly to 8.9%
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Source: American Trucking Associations Truck Tonnage Index

Industrial Production Index
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Source: Federal Reserve
The Industrial Production Index measures output in the U.S. industrial sector that the Federal Reserve
defines as manufacturing, mining, and electric and gas utilities. Above 100 is generally positive.

Total industrial production in the U.S. rose
0.4% in August 2020, missing market
consensus of a 1% growth. It was the
fourth consecutive monthly increase in
industrial output, although it remained
7.3% below its pre-pandemic February level.
Manufacturing production advanced 1%,
with the gains for most industries having
gradually slowed since June. Durable
manufacturing rose 0.7%, as a decline in
the output of motor vehicles and parts
was more than offset by broad-based
increases for other durable goods industries.
Nondurables output rose 1.2%, with gains
of more than 3% for apparel and leather
and for plastics and rubber products. By
contrast, mining production fell 2.5%, as
Tropical Storm Marco and Hurricane Laura
caused sharp but temporary drops in oil
and gas drilling and extraction. The output
of utilities moved down 0.4%, with small
decreases for both electric and gas utilities.

Q3, 2020
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Manufacturing Index
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Impacted by the current economic
environment, many companies are holding off
on capital investments for the rest of 2020. In
addition, (1) commercial aerospace equipment
companies, (2) office furniture and commercial
office building subsuppliers, and (3) companies
operating in the oil and gas markets — as well
as their supporting supply bases — are and will
continue to be impacted due to low demand.
These companies represent approximately 20%
of manufacturing output. This situation will
likely continue at least through the end of the
year.

August

Source: Federal Reserve Board of the United States

MANUFACTURING AT A GLANCE
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Economic activity in the manufacturing sector grew in August, with the overall economy notching a fourth consecutive month of growth, say
the nation’s supply executives in the latest Manufacturing ISM® Report On Business®.
The August PMI® registered 56%, up 1.8 percentage points from the July reading of 54.2%. This figure indicates expansion in the overall
economy for the fourth month in a row after a contraction in April, which ended a period of 131 consecutive months of growth.
The New Orders Index registered 67.6%, an increase of 6.1 percentage points from the July reading of 61.5%. Low interest rates are driving
current new order trends. While the monthly data is trending positive, it is important to note that year-over-year new orders are down 0.2%.
This does not bode well for capital expenditures.
The Production Index registered 63.3%, up 1.2 percentage points compared to the July reading of 62.1%.
The Backlog of Orders Index registered 54.6%, an increase of 2.8 percentage points compared to the July reading of 51.8%.
The Employment Index registered 46.4%, an increase of 2.1 percentage points from the July reading of 44.3%.
The Supplier Deliveries Index registered 58.2%, up 2.4 percentage points from the July figure of 55.8%.
The Inventories Index registered 44.4%, 2.6 percentage points lower than the July reading of 47%.
The Prices Index registered 59.5%, up 6.3 percentage points compared to the July reading of 53.2%.
New Export Orders Index registered 53.3%, an increase of 2.9 percentage points compared to the July reading of 50.4%.
The Imports Index registered 55.6%, a 2.5 percentage point increase from the July reading of 53.1%.
After the coronavirus (COVID-19) brought manufacturing activity to historic lows, the sector continued its recovery in August, the first full
month of operations after supply chains restarted and adjustments were made for employees to return to work. Companies and suppliers
operated in reconfigured factories with limited labor application due to safety restrictions.
Demand expanded, with the (1) New Orders Index growing at very strong levels, supported by the New Export Orders Index expanding
modestly; (2) Customers’ Inventories Index at its lowest figure since June 2010, a level considered a positive for future production, and (3)
Backlog of Orders Index indicating growth for the second consecutive month.
Consumption (measured by the Production and Employment indexes) contributed positively (a combined 3.3 percentage point increase) to
the PMI® calculation, with industries continuing to expand output compared to July.
Inputs — expressed as supplier deliveries, inventories and imports — were flat during the survey period, due to supplier delivery issues
returning and import levels expanding moderately. Inventory levels contracted again due to strong production output and supplier delivery
difficulties. Inputs likely were the biggest impediment to production growth and contributed negatively (a combined 0.2 percentage point
decrease) to the PMI® calculation.

DEALERSHIP OPPORTUNITES AVAILABLE
CALL 330-821-9900 TODAY TO LEARN MORE!

IT’S THE DETAILS THAT MATTER
Trailstar’s Commitment to quality combined with our attention to details assures our
customers they are purchasing the best performing trailers the market has to offer.
With the highest of standards and the best components available,
your custom built trailer will rise above all others on the road.

330-821-9900 • www.TRAILSTARINTL.com

Insurance Solutions for the Trailer Industry

NTDA-Preferred
Insurance Program

Property
General Liability
Product Liability
Workers’ Compensation
Crime/ERISA
Umbrella/Excess
Dealers Open Lot
Garage Liability
Garage Keepers
Personal (home, auto, etc.)
Employment Practices Liability

Becky Harding, CPCU
Director of Association Programs
844.784.4438 | bharding@jdfulwiler.com
www.jdfulwiler.com

This NTDA-preferred program has
availability for all companies, regardless
of size. We provide consistent
underwriting guidelines you can count
on from underwriters who are experts
in the trailer industry.
At JD Fulwiler & Company Insurance
we are dedicated to serving NTDA
members and affiliates with
our specially-designed
Trailer Dealers Assure program.

NTDA
1-800-795-8454 Corporate Office

www.MACtrailer.com

