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The coronavirus pandemic has brought extraordinary
challenges for businesses and individuals throughout
the world. The first week of March, the virus went global
dashing hopes that the worst might be over in China and
that there might be only minor supply chain disruptions.
The markets were shrugging off the threat, and then
came the panic and the stock market tumble. Financial
markets have been bouncing between bull and bear
overnight with every sector slumping on the news of the
global pandemic.
While this situation is sure to be temporary, no one
seems to know where the markets are headed. There
was already uncertainty given the election year, but
this is a whole new level of volatility. The longer the
global economic hit, the longer it will take to reverse the
potential damage to the economy.
The longest economic expansion in U.S. history has
come to a sudden end. In February, unemployment
was at a half-century low. Now, thousands could be
temporarily laid off within weeks as the heightened fears
cause rapid market declines. Economists fear there will be

more layoffs in coming weeks as supply chains come to a
halt and people cease travel, stay home and spend less.
One ray of light has been that trucking demand has
increased 18% in the last week due to demands for
medical supplies and restocking of grocery store shelves.
Demand for dry vans jumped 31% and demand for
reefers jumped 33% in the U.S. Trucks and trailers deliver
75% of all goods and are the most vital factor in the never
more critical supply chain.
There is opportunity in these uncertain and
unprecedented times. Those businesses offering online
ordering or that provide service during these trying times
are likely to benefit during the crisis. Thank you semitrailer dealers, manufacturers, fleets and over-the-road
truckers for providing the nation with vital goods and
keeping the economy afloat.
As always, the NTDA welcomes your feedback. To
submit articles or to advertise in the NTDA Market
Outlook, contact NTDA President Gwen Brown toll-free at
1-800-800-4552, direct dial (810) 229-5960, mobile
(810) 844-3124, or e-mail gwen@ntda.org.
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Understanding Potential Impacts of COVID-19 on
the Economy

The full economic impact COVID-19 is yet to
come. While the impacts on the U.S. economy
seem to be uncertain and changing daily,
this situation itself is sure to be temporary.
But how quickly will it end, and how long will
it take for the economic recovery to begin?
The question of whether the government
can treat the economy with stimulus efforts
to avoid a potential prolonged recession
remains to be seen.

ARE WE IN A RECESSION?
No, a recession has not been officially
declared…yet. However, early signs such as
a falling stock market, decreased industrial
production, and weakening consumer
sentiment all indicate a recession is on its
way. Economic policy is rarely the cause
of recession. Economic recession is almost
always caused by an external factor such
as a war, a pandemic, or some other major
world event causing disruption to the world

economy.
For example, the S&P 500 Market Index saw
its worst week since 1945. The Index fell 12%
in one week, which looked eerily like the 2008
stock market crash. As stock markets crash,
significant job losses tend to follow and soon
after negative GDP growth. According to the
Bureau of Labor Statistics, in the previous
recession there was a 5.3% work force
reduction in the U.S. However, the job losses
when averaged across the past 12 recessions
has been 3% of the labor market.
The spread of COVID-19 is affecting
employees, employers, and the economy. A
number of states, (or in some cases specific
counties or municipalities) are requiring
people to stay inside, to avoid gatherings
of more than 50, to avoid non-essential
businesses such as restaurants and gyms, and
to work from home. In states like Michigan
where the NTDA is headquartered, all nonessential businesses are closed and we are
working from home under the Governor’s
order. These changes to our lives have a

potentially devastating impact on businesses
that depend on in-person interactions.
This has prompted immediate layoffs, lost
revenue, and in some cases, business closures.
All of which have a negative short-term and
potential long-term impacts on the economy.
According to USA Facts, this could all
mean broader economic changes: higher
unemployment, decreased consumption
due to lost wages and closures, reduced
business investment due to lost revenue, and,
ultimately, falling gross domestic product.
How prepared are you are to adjust to new
working conditions? What lessons can be
gleaned from previous recessions? How will
your business be better for it once this crisis is
over?

IMPACTS ON EMPLOYERS
Employers are expected to offer paid sick
leave to employees who are ill and to
allow employees to work from home when
Continued on Page 3
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Consumer spending is the largest contributor to GDP
$15 t

Personal consumption
expenditures

$10 t

$5 t

Government consumption expenditures and...
Gross private domestic
investment

$0 t

Net exports of goods
and services

-$5 t
possible. On March 18, Congress passed the
Families First Coronavirus Response Act,
which aims to expand support for American
families affected by COVID-19 through a
variety of government assistance programs.
For workers, the law establishes emergency
paid leave benefits for employees taking
unpaid leave due to coronavirus, expands
unemployment benefits, and requires
employers to provide roughly two weeks
of paid sick leave to employees. However,
the bill exempts businesses with more than
500 employees and some small businesses
under 50 employees (only if the provision
would “jeopardize the viability of the business
as a going concern”) from providing paid
sick leave. As of 2019, small businesses
employed 27% of private-sector workers, and
large employers with over 500 employees
employed 48%.

EMPLOYEES AT RISK

The CDC has suggested that older people
may be at twice the risk of younger people
of contracting serious symptoms from
COVID-19. In many regions, those 60 and
older may be the first asked to stay home
from due to their heightened risk. As of 2019,
14% of the U.S. workforce was 60 or older, and
24% was 55 or older, according to data from
the Bureau of Labor Statistics.
After one year of service, most workers
(private and public) have between five and
nine sick days, though 22% have less than
five. Paid sick days are even less common
among part-time workers: 34% of which
have fewer than five sick days. Paid sick days
are also less likely among small business
employees. While 32% of employees at large
firms (500 or more employees) have 10 to
14 days of paid sick leave after one year of
service, only 15% of employees at firms with
under 50 employees do.

WORK FROM HOME
Work from home practices vary by occupation
— while 7.4% of those in management,
business, science, and arts occupations
reported working from home regularly, only
2% of those in production, transportation,
and material moving occupations did. As
COVID-19 forces more people to work from
home, people in professions where more
people already work remotely may have less
difficulty than others. However, this is not an
option for laborers such as manufacturing
and shop employees, delivery drivers, and the
like.
More than 12 million Americans work in
service industry jobs, including food service,
hotels, personal care (such as hair and nail
salons), and spectator sports, etc. Those
employees and their businesses are directly
impacted by closures. g
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Target Training for Tangled Trailer Tech Tsunami

By Bill Wade
Wade&Partners
A couple weeks ago, Truck Parts & Service
editor Lucas Deal wrote what should have
been a must-read on the evolving trailer
service market. He pointed out that he had
seen some remarkable examples of new tech
not seen before on the trailer front.
He started with a report on last October’s
NTDA Convention in West Palm Beach, FL,
where Bendix’s Richard Beyer forecasted
the likely evolution of commercial trailers
from “boxes on wheels” to highly advanced
data-collection assets capable of providing
trucking companies instantaneous
information about their loads and equipment.
According to Deal’s story, “Beyer argued
that as truck connectivity and telematics
became mainstream across North America,
many of today’s commercial fleet operations
would soon demand similar levels of

connectivity from the assets rolling behind
those trucks.”
After attending recent industry events (precoronavirus) including HDAW, TMC and
The Work Truck Show, I can say that this
is a full-fledged “Tsunami of Tech” in the
previously pretty sleepy trailer service
business. In the last two months I’ve seen:
• Major lighting suppliers pushing trailer
data centers, often collecting data from
devices of other component suppliers
(previously pretty much unheard of ) as part
of the harness package.
• Predictive analytics programs capable of
scheduling repair jobs and ordering parts
for components that haven’t yet failed.
• Camera and security solutions to provide
previously unavailable cargo and trailer
tracking…right down to the pallet or even
single SKU level.
• New on-trailer approaches to on-unit

power — solar and hydrogen fuel cells to
recharge hugely improved batteries.
• Aerodynamic solutions from fairings to
under-trailer air directors to boattails to
ionized air deflector designs.

Plethora of new ideas
in materials, including
various composite and
bi-metal ideas for both
interior and exterior
weight-saving and
corrosion resistance.
• Plethora of new ideas in materials,
including various composite and bi-metal
ideas for both interior and exterior
Continued on Page 6
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Target Training for Tangled Trailer Tech Tsunami

weight-saving and corrosion resistance.
• One of my personal favorites — utilization
of anti-bacterial materials included as an
integral feature for floors and liners in food
hauling applications.

In an industry where
relationships between
fleets and their OEM
partners have never been
stronger, the dealer and
aftermarket channel must
work harder than ever to
maintain their status as
trusted, valuable partners.
There was talk of one-piece modular
designs offering huge weight decreases,

while boosting insulation properties by 30%
or more. Discussion of specialized designs to
meld trailers with Amazon-type automated
warehouse pickers (including top-loading!)
really piqued my interest.
This list doesn’t even include the rapid
innovations from the wheel/tire, seal/
bearing, fifth wheel, lubricant, landing gear
and air/electric connector crowds!
You see what is coming and how quickly.
As Lucas pointed out in the February
piece “For fleets, the new technology is
surely appreciated. But it’s also likely quite
daunting. With no industry standards or OEM
factory-preferred specs, today’s fleets are
being bombarded with technology options
at rates never before seen in the trailer space.
“Fleet customers welcome choice but too
much choice can become overwhelming;
a burden for those responsible for the
outfitting and purchasing of equipment.” Not
to mention repair and maintenance for many
components that are new now!
For aftermarket parts and service
providers, truck dealers and collision/
body shops, this sudden propagation of
technology offers opportunity as well as

some threats. Few of our aftermarket techs
have been exposed to training opportunities
on electronics (not just electrics) or repairing
composites).
In an industry where relationships
between fleets and their OEM partners
have never been stronger, the dealer and
aftermarket channel must work harder than
ever to maintain their status as trusted,
valuable partners.
By making your organization a true
go-to source on trailer telematics and data
solutions, dealers and parts distributors alike
can position themselves as consultative
partners for their customers. Even if the
new parts were available to all channels
immediately, this shapes up as an industry
wide struggle for tech supremacy.
Listen to Deal, “Trailer telematics isn’t a
sure thing to keep that relationship strong,
but it helps.” It provides opportunities that
didn’t exist in the “boxes with wheels” days.
And in the dealer and aftermarket channels,
it’s too good of an opportunity to waste.” g

NTDA
1-800-795-8454 Corporate Office

www.MACtrailer.com
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FMCSA Waives Hours of Service Nationwide for
COVID 19-Related Movement

The Federal Motor Carrier Safety Administration
has issued a 50-state waiver to the Hours of
Service Rule (HOS) for commercial vehicle
drivers transporting goods related to the
COVID-19 outbreak.
The order issued on March 20 runs through
April 12 or until the end of the emergency
declared by President Trump, whichever is
sooner.
By execution of this Emergency Declaration,
motor carriers and drivers providing direct
assistance in support of relief efforts related to
the COVID-19 outbreaks are granted emergency
relief from Parts 390 through 399 of Title 49
Code of Federal Regulations, except as restricted
herein. Direct assistance means transportation
and other relief services provided by a motor
carrier or its driver(s) incident to the immediate
restoration of essential services, such as medical
care, or essential supplies such as food, related
to COVID-19 outbreaks during the emergency.

relief for commercial motor vehicle operations
that are providing direct assistance in support of
emergency relief efforts related to the COVID-19
outbreaks, including transportation to meet
immediate needs for:

FMCSA CLARIFIED THE
MEANING OF PROVIDING
DIRECT ASSISTANCE FOR
EMERGENCY RELIEF:

6.

This Emergency Declaration provides regulatory

1.
2.

3.
4.

5.

Medical supplies and equipment related
to the testing, diagnosis and treatment of
COVID-19;
Supplies and equipment necessary
for community safety, sanitation, and
prevention of community transmission
of COVID-19 such as masks, gloves, hand
sanitizer, soap and disinfectants;
Food for emergency restocking of stores;
Equipment, supplies and persons
necessary to establish and manage
temporary housing, quarantine, and
isolation facilities related to COVID-19
Persons designated by Federal, State or
local authorities for medical, isolation, or
quarantine purposes;
Persons necessary to provide other
medical or emergency services, the supply
of which may be affected by the COVID-19
response.
Direct assistance does not include routine

commercial deliveries, or transportation of
mixed loads that include essential supplies,
equipment and persons, along with supplies,
equipment and persons that are not being
transported in support of emergency relief
efforts related to the COVID-19 outbreaks.
Direct assistance terminates when a driver or
commercial motor vehicle is used in interstate
commerce to transport cargo or provide
services that are not in support of emergency
relief efforts related to the COVID-19 outbreaks
or when the motor carrier dispatches a driver or
commercial motor vehicle to another location
to begin operations in commerce.
The federal HOS suspension does not alter
a motor carrier’s duty to monitor its drivers,
maintain records of duty status, and ensure
drivers are not ill, fatigued, impaired, or
otherwise unable to operate a commercial
motor vehicle safely. Drivers are still required
to comply with licensing requirements, drug
and alcohol use and testing requirements, and
insurance requirements.
Reports from media outlets nationwide have
shown empty shelves as panicked consumers
horde food, medicine, and other items despite
reassurances that the supply chain is stable and
that more goods are on the way. g

10 YEARS OF EXCELLENCE
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What is GDP Signaling for 2020?

Current predictions for COVID-19’s impact on
Gross Domestic Product (GDP) are not looking
as hopeful compared to 2019. However, keep
in mind that no one knows what the impact
of the temporary shutdowns will be on
2020 GDP or the economy. The International
Monetary Fund (IMF) predicts that we could
see a global recession. There is no measure of
human suffering, but economists all seem to
agree that people need be protected and the
economic damage needs to be limited. Not
an easy task.
Last year, GDP grew 2%–3% each quarter
and reached $21.4 trillion. The largest
industries contributing to GDP in 2019 were:
real estate (13.4% of GDP), professional
and business services (12.8%), government
(12.3%), and manufacturing (11.0%).

WHAT CAN YOU DO WITH GDP
NUMBERS?
A release from the IMF earlier in March stated
that 2020 world growth would be below the
2.9% rate seen in 2019 but stopped short of
predicting a recession. Trade wars pushed
global growth last year to the lowest rate
since a 0.7% contraction in 2009.

GDP is one of the most cited measures
of the economy. Tracked by policy makers,
business professionals, and economists,
GDP growth is a helpful tool to evaluate the
health of the economy. GDP is the value of all
goods and services produced in the U.S. It is
commonly used as a benchmark for the size
of an a given nation’s economy.

GDP ANSWERS QUESTIONS
LIKE:
• How fast is the U.S. economy growing?
• How does my state’s economy stack up
against others?
• Which industries are growing?
• Which are slowing?
GDP is calculated by the Bureau of
Economic Analysis, using data collected by
various governmental and private sources,
including the: Census Bureau, Internal
Revenue Service, Federal Reserve, and Bureau
of Labor Statistics, among others.
It’s not just the size of GDP that matters.
Most economists are interested in the rate of
growth. GDP growth tends to signal a positive
economic outlook, while slowing growth may

mean a recession is coming. The decline in
manufacturing’s contribution to GDP signals
significant shifts in the U.S. economy and is
one of the most important indicators to track.

HOW DOES GDP INDICATE A
RECESSION?
The definition of a recession is when GDP
shrinks for two consecutive quarters.
However, recessions are officially declared
by National Bureau of Economic Research
(NBER). NBER uses more measures than just
GDP to determine the start and end dates
for recessions and expansions. The U.S. has
experienced 11 recessions since 1947.
Four components contribute to GDP: goods
and services, investments, government
spending, and trade. The largest component
is consumer spending on both goods
and services (68% of GDP), followed by
investments (17%) and government spending
(17%). Trade does not contribute to GDP.
Essentially, imports are larger than exports,
resulting in a -3% impact on U.S. GDP. g
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AMERICA SNAPSHOT
American Minimum Wage

Companies have debated the federal
minimum wage for decades. As the 2020
presidential election draws nearer, the debate
is growing again amongst politicians who
hope to benefit from pushing a $15 per hour
nationwide minimum wage in certain states.
No state currently has a minimum wage of
$15 per hour, but New York, California, and
Massachusetts have plans to gradually raise
it to $15. That is double the current $7.25
federal minimum wage.
Why is the minimum wage so contentious
and what would a significant increase mean
to your business?
In July 2019, the U.S. House of
Representatives passed a bill to raise the
federal minimum wage to $15 per hour,
with the Congressional Budget Office (CBO)
releasing a report the same month analyzing
the potential impact. The CBO report
estimates that changing the federal minimum
wage to $15 would increase the wages of 17
million workers in 2025. However, the CBO
estimates that 1.3 million individuals would

become jobless (CBO estimates that this
number could be upwards of 3.7 million).
The report explains that this decrease in
employment is due to a need for employers
to decrease their workforce to compensate
for increased wages.
In 2018, 1.7 million workers, or 2% of all
hourly paid, non-self-employed workers,
earned wages at or below the federal
minimum wage of $7.25. According to the
Bureau of Labor Statistics (BLS), 82 million
people were paid hourly rates in 2018. That’s
59% of all wage and salary workers in the
U.S. The number of federal minimum wage
workers has decreased from 7.7 million
in 1980 to 1.7 million today. This is due in
part because some states have established
minimum wages higher than the federal level.
The federal minimum wage has not
changed since July 2009, when Congress
set it at $7.25 per hour. A worker earning
the federal minimum wage in 2018 who
worked 40 hours per week for 52 weeks of
the year, earned just over $15,000 annually.

That’s less than half of the U.S. median annual
wage of about $37,719, but more than the
individual federal poverty threshold of about
$13,064. Workers 20 years old or younger
may earn $4.25 an hour for their first 90
consecutive days of employment. Likewise,
federal minimum wage law only applies to
employees of enterprises with an annual
gross volume of sales of at least $500,000 or
certain types of smaller firms.
There are 29 states plus Washington, DC.
that presently have higher minimum wages.
According to the Department of Labor, state
minimum wage laws in 2018 ranged from
$5.15 per hour in Georgia and Wyoming to
$13.25 per hour in Washington, DC.

WHAT IS THE IMPACT OF A
$15 MINIMUM WAGE?
A $15 minimum wage has a negative impact
on businesses, and the reason is basic
math. Businesses cannot just pass along
the additional cost to customers. There are
Continued on Page 14

Pete knows Roll·Rite® Tarp
Systems can reliably protect
his payload, himself and
everyone around him.

Power Cable
Series

Side-to-Side
Series

1-800-297-9905
www.RollRite.com

Super Duty
Series

14

w w w. n t d a . o r g

AMERICA SNAPSHOT
American Minimum Wage
limits to what customers will pay. Labor costs
on average are about 26% of revenue. If the
minimum wage rises, not only do businesses
have to pay entry level employees more, they
must raise other wages as well. Those wage
pressures can result in job cuts. Moreover,
automation and outsourcing are another result
of increasing wages.

HOUSEHOLD INCOME
The median household income in the U.S.
rose from $62,626 in 2017 to $63,179 in 2018
adjusted for inflation. The Census Bureau does

not consider the 0.9% rise to be statistically
significant.

men increased 3.4% from $53,459 to $55,291.

POVERTY

EARNINGS
The median earnings for all workers (full- and
part-time) increased 3.4% from 2017 ($38,915)
to 2018 ($40,247). Men saw an uptick of 1.2%
from $46,166 to $46,741, while women stayed
flat from $32,664 to $32,654. 		
For full-time workers, earnings dropped
0.6% from $50,968 to $50,653. Despite this, the
median for full-time workers broken down by
men and women increased. The median for

The most significant drops in poverty
rates came for families with children and
an unmarried female head householder.
Those families saw a poverty rate drop of 2.5
percentage points from 41.6% in 2017 to 39.1%
in 2018. Families headed by unmarried women,
regardless of children, have the highest poverty
rate of household types at 26.8%. g

Although there are other composite floors for dry-van trailers on
the market, there is only one floor with the longevity that is backed
by many years of genuine proof— Fusion Floor by HAVCO.
After 20 years of rigorous real-world use in transportation of goods,
THE FUSION FLOOR IS THE ONLY ONE PROVEN TO:
• Last The Lifetime of the Trailer, unlike lesser composite floors,
which are new to the market.
• Retain Long-Term Strength, with the lifetime ability to haul heavy
loads such as paper rolls, beverages, and automotive parts.

PROVEN
LONGEVITY

THE ONLY PROVEN COMPOSITE FLOOR
1 -573 -334 -6024

• Preserve Its Superior Structural Design and Performance, without
distorting, cupping, warping or debonding over a lifetime of service.
• Avoid Costly Repairs, as evidenced by more than 300,000 Fusion
Floors in use today, which have overwhelmingly established a
reputation for being maintenance free.
Don’t risk your investment due to costly repairs down the road.
Choose Fusion Floor by HAVCO.

Since we set out Dorsey has been committed to building the most durable trailers on the road.
That commitment combined with dedicated customer service
has kept Dorsey an all around favorite for the long haul.

DROP DECK
visit DorseyTrailer.net for information.

$100,000,000
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GOODYEAR TO ADVANCE
FUTURE MOBILITY WITH
LAUNCH OF NEW VENTURE
CAPITAL FUND
At the recent 2020 Consumer Electronics
Show, The Goodyear Tire & Rubber
Company (NASDAQ: GT) announced a new
venture capital fund, Goodyear Ventures,
with $100 million targeted for new
investments in future mobility solutions
over the next 10 years.
Goodyear Ventures says it will continue
and expand Goodyear’s growing
relationships in new mobility, with a focus
on partnering and investing in startups
with a shared vision of sustainable, safe
and new mobility experiences that make
life’s connections easier every day.
This is not a new world for Goodyear.
The company was quick to begin
developing tires for autonomous vehicles
years ago and unveiled tires with new
sensor technology in 2016.
Page 16

Goodyear Ventures will focus on eight
themes shaping mobility:
•
•
•
•
•
•
•
•

Electric and autonomous technologies
Connected mobility solutions
Next-generation public mobility
Next-generation aviation mobility
Future transportation infrastructure
Future maintenance and operations
Emerging technologies
New tire materials.

Access to technology that may mean little
to most financial investors could have huge
value for Goodyear. The company intends to
look worldwide for such opportunities. The
company says it also is open to co-investing
with others. Goodyear may funnel deals to
other venture capitalists if a target company
doesn’t match up with the technologies
Goodyear is pursuing or otherwise
represent a good partnership opportunity.
In addition to capital, Goodyear
Ventures’ portfolio companies will have
the opportunity to learn and grow with

Goodyear through its extensive technology
and innovation resources, vast vehicle
service network, and global manufacturing
and product development footprint.
Goodyear employs 64,000 employees and
has annual sales of more than $15 billion.

COVID-19 CAUSES
GOODYEAR TO HIT SKIDS ON
PRODUCTION
Citing “the sudden decline in market
demand,” the Goodyear Tire & Rubber
Company is taking the proactive approach
to suspend production in at least seven
countries in the western hemisphere until
at least April 3. A facility in Peru closed last
week and now tire, retread and chemical
plants in Brazil, Canada, Chile, Colombia,
Mexico and the United States will shutter.
Goodyear, which has 47 facilities in 21
countries, will continue to serve customers
and monitor inventory and supply levels,
while also keep close watch over local
conditions affecting its warehouses and
distribution centers. g
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U.S. Economic Snapshot
The Federal Reserve Bank of New York released its quarterly Snapshot on March 23, 2020:
• Consumer spending growth was modest in January 2020. Real spending on durable goods grew moderately, while real expenditures on 		
nondurable goods fell and those on services grew modestly.
• Real business equipment spending declined in the fourth quarter of 2019 after falling over the course of 2019.
• On balance, housing activity indicators remained positive in January 2020. Single-family housing starts and new home sales rose robustly. 		
Existing home sales also indicated continued solid conditions. A strong labor market and low mortgage rates had provided support to the 		
housing sector. The outlook since has worsened because of the coronavirus situation.
• Payroll growth again was robust in February 2020. The unemployment rate edged down, the labor force participation rate was unchanged, 		
and the employment-to-population ratio declined slightly. Labor compensation growth moderated slightly in February.
• Core personal consumption expenditure inflation remained below the Federal Open Market Committee’s longer-run objective.
• Real business equipment investment declined 4.4% (annual rate) in the fourth quarter of 2019. Equipment spending fell 1.9% in 2019 		
compared to a 5.0% increase in 2018. Weak equipment investment over 2019 occurred against a backdrop of continued low levels of the 		
manufacturing capacity utilization rate.
• U.S. equity indices fell sharply, reflecting the coronavirus situation. Implied volatility rose considerably. The nominal 10-year Treasury yield 		
reached all-time lows. The market-implied expected policy rate path moved down to near zero over the next year. The broad trade-weighted 		
dollar index was roughly unchanged through early March, but then rose substantially.
• The February inflation report was mixed. Core good prices rose but core service inflation was not very strong. The effects of the spread of 		
COVID-19 on inflation will add uncertainty, especially in the short-run.
• On a special note regarding China, their economy ended on a strong note at the end of 2019. However, the outbreak of COVID-19 has led to 		
severe declines in economic activity in January and February.
• A decrease in demand expectations offset a decline in anticipated supply, resulting in sharply falling oil prices.

TRAILER ORDERS

TRAILER ORDERS
30,000

Trailer orders in 2018 set an all-time high
at 420,000. ACT estimated orders were
at 205,000 in 2019 while FTR estimated
the number was closer to 203,000 orders.
January orders were on a major decline
while February only down slightly
compared to 2019.
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www.hendrickson-intl.com

Hendrickson Trailer Commercial Vehicle Systems designs
innovative, lightweight, high-performing suspension
systems and components for the heavy-duty commercial
trailer industry. Our engineering expertise enable us to
bring cutting edge solutions to the market including
ULTRAA-K® lightweight, low-maintenance slider system;
Hendrickson MAXX22T™ optimized trailer air disc brake
system and ZMD® ZERO MAINTENANCE DAMPING®
shockless ride technology.

©2019 Hendrickson USA, L.L.C. All Rights Reserved. All trademarks shown are owned by Hendrickson USA, L.L.C., or one of its affiliates, in one or more countries.
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TRUCK TONNAGE INDEX

Truck Tonnage Index
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American Trucking Associations’ advanced
seasonally adjusted (SA) For-Hire Truck
Tonnage Index rose 1.8% in February 2020
after falling 0.3% in January. In February, the
index equaled 119.1 (2015=100) compared
with 116.9 in January. Compared with
February 2019, the SA index rose 2.6%,
which was preceded by a 0.4% year-overyear gain in January. During the first two
months of the year, the index rose 1.5%
compared with the same two months last
year. In 2019, the index was 3.3% above
2018.
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Source: American Trucking Associations Truck Tonnage Index

INDUSTRIAL PRODUCTION INDEX
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Industrial production rose 0.6% in February
2020 after falling 0.5% in January 2020.
Manufacturing output edged up 0.1%
in February; excluding a large gain for
motor vehicles and parts and a large drop
for civilian aircraft, factory output was
unchanged. The index for mining declined
1.5%, but the index for utilities jumped
7.1%, as temperatures returned to more
typical levels following an unseasonably
warm January. Capacity utilization for the
industrial sector increased 0.4 percentage
point in February to 77.0%, a rate that is
2.8 percentage points below its long-run
(1972–2019) average.
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Manufacturing Index
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Source: Institute for Supply Chain Management
MANUFACTURING INDEX
Economic activity in the manufacturing sector grew in February, and the overall economy grew for the 130th consecutive month, according to
the nation’s supply executives in the latest Manufacturing Institute for Supply Chain Management® Report On Business®.
•

The February Production Manufacturing Index® registered 50.1%, down 0.8 percentage point from the January reading of 50.9%.

•

The New Orders Index registered 49.8%, a decrease of 2.2 percentage points from the January reading of 52%.

•

The Production Index registered 50.3%, down 4 percentage points compared to the January reading of 54.3%.

•

The Backlog of Orders Index registered 50.3%, an increase of 4.6 percentage points compared to the January reading of 45.7%.

•

The Employment Index registered 46.9%, an increase of 0.3 percentage point from the January reading of 46.6%.

•

The Supplier Deliveries Index registered 57.3%, up 4.4 percentage points from the January reading of 52.9%.

•

The Inventories Index registered 46.5%, 2.3 percentage points lower than the January reading of 48.8%.

•

The Prices Index registered 45.9%, down 7.4 percentage points as compared to the January reading of 53.3%.

•

The New Export Orders Index registered 51.2%, a decrease of 2.1 percentage points as compared to the January reading of 53.3%.

•

The Imports Index registered 42.6%, an 8.7 percentage point decrease from the January reading of 51.3%.

ship smarter
NTDA members save on small package,
LTL, and full truckload shipments
Enroll today at
PartnerShip.com/94NTDA

Insurance Solutions for the Trailer Industry

NTDA-Preferred
Insurance Program

Property
General Liability
Product Liability
Workers’ Compensation
Crime/ERISA
Umbrella/Excess
Dealers Open Lot
Garage Liability
Garage Keepers
Personal (home, auto, etc.)
Employment Practices Liability

Becky Harding, CPCU
Director of Association Programs
844.784.4438 | bharding@jdfulwiler.com
www.jdfulwiler.com

This NTDA-preferred program has
availability for all companies, regardless
of size. We provide consistent
underwriting guidelines you can count
on from underwriters who are experts
in the trailer industry.
At JD Fulwiler & Company Insurance
we are dedicated to serving NTDA
members and affiliates with
our specially-designed
Trailer Dealers Assure program.

We built our

reputation on

bright ideas.

At US Liner, we didn’t rest on our laurels after becoming
the trucking industry’s leading provider of advanced
thermoplastic materials.
Our liners, such as Versitex, Bulitex and Ecotex protect
more reefers and dry vans than any other brand, setting
benchmarks for durability and performance.
Now, our latest innovation, Versitex AM, incorporates
Sanafor® antimicrobial protection to improve the safe
transport of food and perishables. Versitex and Versitex
AM are the only liner products to receive FDA approval
for safe food transport and provide protection for the
life of the product.
We’ve also expanded our line with new products such as
BXR T-Roof that offers five times the tear resistance of the
best fiberglass roof on the market.

19 Leonberg Road
Cranberry Twp., PA 16066
1-800 USLINER (1-800-875-4637)
Tel: 724-776-4044
Fax: 724-776-4045

To learn more about our bright ideas, contract us for
applications support.
Specify the Total Protection Solution. Specify US Liner.

®

www.USLCO.com

®

LIGHTWEIGHT • HIGH STRENGTH • LOW COST • MOISTURE & SOLVENT RESISTANT • CORROSION RESISTANT • EASY TO REPAIR
© 2019 US Liner Company

