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ADVERTISE?
Why

Reach top-level trailer dealer decision makers and
industry professionals all year long.

Generate sales, increase leads and acquire new customers.
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Enhance your company’s brand awareness.

Maximize your exposure and save money. Our 
competitors charge up to $4,000 for one full-page ad!



TrailerTALK
Promote your brand to trailer dealer principals and key decision-makers! Full-page or half-page ads in TrailerTalk are a great way to advertise your company’s latest products and services, and 
direct dealers to your sales staff or Web site for more information. See ad specifications and artwork submission information on Page 10.

Editorial Profile

SPECIAL OFFER!
Purchase 5  

full-page, four-
color display ads 

and get the 6th ad 
free!

Reach up to 1,200 industry professionals — including all 
NTDA member companies — by advertising in TrailerTalk, 
a four-color newsletter published six times per year. 
TrailerTalk features timely updates and information vital to 
trailer industry firms, including member news, legislative 
and regulatory advisories, economic forecasts, business 
improvement tips, Association news, event information 
and industry resources, and much more. TrailerTalk is 
available in print and as an online Flipbook on the NTDA 
Web site, www.ntda.org.

Be sure to secure your placement in special editions 
of TrailerTalk. Gain additional exposure through bonus 
circulation in the January/February issue that is distributed 
to visitors at the The Work Truck Show, TruckWorld Canada, 
Mid-America Trucking Show as well as other industry 
events. The May/June, July/August and September/
October editions feature exclusive NTDA Convention 
coverage. The November/December issue includes the 
Association’s Annual Report.

Special Editions

Final Size Full-Color Position Price

11" x 17" Yes Two-Page Spread $1,500

8.5" x 11" Yes Back Cover    $825

8.5" x 11" Yes Inside Front Cover   $800

8.5" x 11" Yes Inside Back Cover   $800

8.5" x 11" Yes Full-Page Inside   $775

8.5" x 5.5" Yes Half-Page Inside   $525
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Trailer industry leaders consider the annual NTDA Membership Directory an invaluable resource. 
Now, as another value-added resource, the Directory is also available as an online Flip Book. 
Members are also listed in a searchable online directory. This essential guide reaches qualified 
industry decision-makers and features detailed company information cross-referenced 
geographically and by last name. Allied members are also listed by company type. Each member 
receives a copy of the Directory and copies are distributed at a variety of industry trade shows, 
including The Work Truck Show, TruckWorld Canada, Mid-America Trucking Show, and other 
industry events. Additional copies are available for $50 (each includes shipping and handling). See 
ad specifications and artwork submission information on Page 10.

NTDA Membership 
Directory

Enhanced Listings
Do you have a limited budget but still want to showcase your products and services? The NTDA also offers members the option of an enhanced 
Directory listing for $149 (includes Dealer primary and branch location listings) that is composed of your company logo, up to a 75-word company, 
product or service description, and additional highlighting to make your listing stand out. Enhanced listings will be published in the Directory. 
Logos must be submitted as a 300 dpi, high-resolution .jpg or .eps format (created in Illustrator). Full-page Membership Directory advertisers 
receive a free Enhanced Directory Listing. 

Final Size Full-Color Position Enhanced  Listing 

Included (Free)

Price

11" x 17" Yes Two-Page Spread Yes $1,500

8.5" x 11" Yes Back Cover Yes $1,200

8.5" x 11" Yes Inside Front Cover Yes $800

8.5" x 11" Yes Inside Back Cover Yes $800

8.5" x 11" Yes Full-Page Inside Yes $775

8.5" x 5.5" Yes Half-Page Inside No $525

Enhanced Directory Listing (add company logo) Free with Full-Page 

Ad Purchase

$149
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The NTDA completely redesigned its Web site in 2017 to give you even broader 
marketing exposure! Extend the reach of your advertising campaign and put 
your message in front of nearly 200,000 visitors annually. Reach trailer industry 
professionals and fleets who regularly turn to the site for news, information 
Directory listings, and more. Updated regularly, the NTDA Web site offers 
the latest legislative and regulatory updates, NTDA Convention information, 
member and Association news, and critical industry developments. Rotating 
banner ad placements are limited to maximize your exposure so secure your 
space early! Ad links directly to the URL of your choice. See ad specifications 
and artwork submission information on Page 11.

www.ntda.org

Showcase your company’s product and service offerings in the NTDA’s most popular publication — the NTDA eNews. More 
than 4,000 members and nonmembers subscribe to the NTDA’s free e-newsletter. The Association constantly updates 
its database to ensure valid e-mail addresses and successful delivery. See ad specifications and artwork submission 
information on Page 11.

NTDA eNews

Ad Type Dimensions Web Link Price

NTDA eNews Banner 900 x 232 pixels Yes $200 per month*

*Includes two issues per month

Ad Type Dimensions Web Link Price

Web Site Banner 542 x 116 pixels Yes $200 per month
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SPECIAL OFFER!
Purchase 10 months of 

ads in NTDA eNews or 

10 months on  

 www.ntda.org and get 

2 months free!



Event Guide
Convention

The print and online versions of the NTDA Convention Event Guide 
are your ways to reach hundreds of attendees at this world-class 
annual event. The 28th Annual NTDA Convention will be held  
Oct. 3–5, 2018 at The Broadmoor in Colorado Springs, CO. See ad 
specifications and artwork submission information on Page 11.

Final Size Full Color Position Price

11" x 8.5" Yes Two-Page Spread $1,300

5.5" x 8.5" Yes Back Cover $800

5.5" x 8.5" Yes Inside Front Cover $749

5.5" x 8.5" Yes Inside Back Cover $749

5.5" x 8.5" Yes Full-Page Inside $675

 EvEnt GuidE28th 
AnnuAl Convention

Oct. 3-5, 2018

The Broadmoor

Colorado SpringS, Co

NetworkiNg educatioN exhibitioN explore
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NTDA Members in good standing are encouraged to use the NTDA 
Member Logo in their literature, on their Web site, on business cards, or 
other materials. However, members may NOT use the NTDA logo if it does 
not include the word “Member” in the typography. 

Members may not disseminate correspondence to fellow members, 
prospective members or others if such literature/information implies 
an association with the NTDA on behalf of your company or business. 
Likewise, phone solicitations to members that imply a member company is 
working for or in partnership with the NTDA is also prohibited. The NTDA 
currently has “preferred provider agreements” with the following firms: 
PartnerShip, JD Fulwiler & Company Insurance, and Wolf Pack Marketing, 
LLC. Any time that you are unsure about a company claiming to be 
affiliated with the NTDA, please feel free to contact NTDA President Gwen 
Brown toll-free at 1-800-800-4552, direct dial (810) 229-5960, or e-mail 
gwen@ntda.org. 

Link Back 
Members are encouraged to provide a link from their Web site to  
www.ntda.org. This helps drive traffic to your Membership Directory ad 
or listing and to other information and resources available through the 
Association.

Request a Logo
To request a copy of the NTDA Member Logo, please e-mail NTDA 
President Gwen Brown at gwen@ntda.org.

Use of NTDA Logo, Phone  
Solicitations & Web Site Links

NTDA members in good standing may request a mailing list of fellow 
members once per quarter at no cost as a benefit of membership. 

The list recipient agrees to comply with all terms and conditions set 
forth by the NTDA. Mailing lists are provided as a benefit of NTDA 
membership so that members may contact each other for networking 
purposes only. Further distribution of the NTDA membership list 
to any individual, person, firm, association, syndicate, partnership, 
joint venture, trustee, trust, corporation, division of a corporation, 
unincorporated organization, or other entity or governmental agency is 
strictly prohibited. Posting of this information on the Internet or other 
electronic media service is also strictly prohibited. Use of provided lists 
to SPAM members or to solicit members in any way that implies an 
association with the NTDA on behalf of your company or business is 
strictly prohibited. The NTDA retains ownership of all proprietary rights, 
including intellectual property rights.

Request a List
To request a mailing list, please e-mail NTDA President Gwen Brown at 
gwen@ntda.org. Please allow up to 72 business hours for processing.
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Send us a photo that includes your NTDA Membership 

plaque, an award you’ve received from the NTDA on 

display at your company, TrailerTalk or other Association-

related publication being read or displayed at your 

company and we’ll post it on our Facebook, Twitter and 

LinkedIn accounts. E-mail materials to gwen@ntda.org 

or post on our NTDA social media sites.

Let’s Get Social

Let the NTDA feature your company in the NTDA eNews, 

TrailerTalk, on www.ntda.org or on its social media outlets. 

Send us information about your company, product 

innovations, personnel updates, or tell us how you are 

making a difference in your community, and we’ll highlight 

your company. Send photos too! E-mail materials to  

gwen@ntda.org.

Member Spotlight



SERVICES!
Use These Great  

Member  
Benefits

FREE
Show your company’s expertise and thought leadership by submitting 
an article or press release for publication in TrailerTalk, the  
NTDA eNews and on www.ntda.org. There is no cost to submit articles 
or press releases. Please send releases to NTDA President Gwen Brown 
at gwen@ntda.org. 

Articles and press releases may include, but are not limited to:

• Company News
• New Dealer Announcements
• New Product Releases
• Personnel Announcements
• Company Anniversaries
• New Facility Openings
• Mergers and Acquisitions
• Award Recipients
• Industry Resources/Services Available  

(e.g., Webinars, training or other opportunities)
• Obituaries.

The NTDA offers you the ability to reach the entire trailer 
industry with your job postings at no cost! Let the NTDA 
help you find your next sales manager, general manager, 
technician, or other staff members. E-mail postings to  
NTDA President Gwen Brown at gwen@ntda.org, and please 
include the following:

• Job Title
• Position Description
• Required Skills
• Salary or Hourly Pay Information (if applicable)
• Available Benefits (if applicable)
• Job Location
• Other Important Job-related Details
• Contact Information (e,g., where to submit resumes).  

Submit Articles & Press Releases

Job Postings
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TrailerTalk & NTDA Membership Directory
Ad Specifications

Full bleed = 11.50" x 17.50" 
No Bleed =  10.50" x 16.50"

Full Bleed = 9" x 11.50" 
No Bleed =  8" x 10.50"

Back Cover
Full-Page
Full-Color
8.5" x 11"

Full Bleed = 9" x 11.50"
No Bleed =  8" x 10.50"

Inside Front 
Cover

Full-Page
Full-Color
8.5" x 11"

Full Bleed = 9" x 11.50" 
No Bleed =  8" x 10.50"

Inside Back 
Cover

Full-Page
Full-Color
8.5" x 11"

Full Bleed = 9” x 11.50"
No Bleed =  8" x 10.50"

Inside
Full-Page
Full-Color
8.5" x 11"

Full Bleed = 9" x 6"
No Bleed =  8" x 5"

Half-Page
Full-Color
8.5" x 5.5"

Two-Page Spread
Full-Color
11" x 17"

Bleeds: Add an extra 1/4” (or 0.25”) on all sides for bleeds. 

Placements: All ad placements are at the discretion of the NTDA. For specific page or space 
placement, an additional $25 fee applies (fee does not apply to back cover or inside front and 
inside back covers).

Submission: Submit a 300 dpi or higher, CMYK format .pdf to ads@ntda.org. No spot colors, 
RGB, or non-CMYK color formats accepted. All fonts must be included and TrueType fonts are not 
acceptable. Add an extra 1/4” (0.25”) on all sides for bleeds. Do not place text or graphics too close 
to edges or trim areas. Include printer crop marks. 

Disclaimers: The printer and the NTDA are not responsible for color complaints or sizing/trim 
issues if ads are not submitted in the correctly specified format. The NTDA is not responsible for 
spelling or formatting errors in advertisements supplied by members. An additional fee of $55 per 
hour may apply for graphic assistance required for ads not formatted correctly.  The NTDA may 
refuse ads deemed inappropriate for publication.

Insertion Order & Payment Requirements for All Advertising
 
First Right of Refusal: Previous advertisers (e.g., 2017) have the first right of refusal for ad space 
through Jan. 26, 2018. After that, all members may purchase available advertising space. 

Insertion Order: All ads require a completed insertion order form (please see enclosed 
forms.) NTDA insertion orders must be submitted for all advertising requests. A signed insertion 
order is a contract between your company and the NTDA that states your company agrees to pay 
for published advertisements. All insertion orders are accepted on a first-come, first-served basis. 
The NTDA staff will inform you if specific page placements are sold/unavailable.

Prepayment Discount: A 5% discount applies for prepaid advertisements. Payment must be 
received with insertion order/for discount to apply. 

Ad Cancellation Policy: Advertisements canceled within 30 days of the stated publication 
deadline will be subject to a cancellation fee equal to 25% of the published advertising rates in the 
2018 NTDA Media Kit.

Payment Terms: Prepayment preferred! Ads that are not prepaid must be paid within 30 days 
of invoice date. Tear sheets are provided with invoice. Payments that are not received within 30 
days will have an additional 1% per month added to the invoice amount. Members not in good 
standing or that have unpaid advertising invoices with the NTDA must submit past due payment(s) 
before contracting for 2018 ads. Companies outside the U.S. must pay in U.S. funds. The NTDA 
reserves the right to stop publication of ads for any company that has unpaid invoices that are 30 
days past due or beyond.

 

Print Ad Submissions

Note: Include Printer Crop Marks On All Print Ads
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Full bleed = 11.50" x 9" 
No Bleed =  10.50" x 8"

Full Bleed = 6" x 9"
No Bleed =  5" x 8"

Back Cover
Full-Page
Full-Color 
5.5" x 8.5"

Full Bleed = 6"x 9" 
No Bleed =  5"x 8"

Inside Front 
Cover

Full-Page
Full-Color
5.5" x 8.5"

Full Bleed = 6" x 9"
No Bleed =  5" x 8"

Inside Back 
Cover

Full-Page
Full-Color
5.5" x 8.5"

Full Bleed = 6" x 9" 
No Bleed =  5" x 8"

Inside
Full-Page
Full-Color
5.5" x 8.5"

Two-Page Spread
Full-Color
11" x 8.5"

Note: Include Printer Crop Marks On All Print Ads
See Print Ad Submission Details on Page 10.

Convention Event Guide
Ad Specifications

                        Banner Ad
                  900 x 232 pixels 

 
    

Banner Ad
542 x 116 pixels 

Banner/Electronic
Ad Specifications

NTDA eNews

Web Banner on www.ntda.org

Web Site Submissions: E-mail 75- to 300-dpi .jpg files (RGB format) to 
ads@ntda.org. Animated .gif files also accepted. Ads will be posted within 
three business days following receipt of ad artwork. Banner ad links to the 
URL of your choice. NTDA.org does not support Flash. 

eNews Submissions: NTDA eNews is published on approximately on the 15th 
and 30th of each month. Advertisers pay $200 for banner advertising in two 
issues per month (or $100 per issue). See enclosed Insertion Order Form for 
artwork deadlines. Banner ad links to the URL of your choice. Animated .gif 
files also accepted. The program used to distribute the e-newsletter does not 
support Flash. E-mail 75- to 300-dpi .jpg files (RGB format) to ads@ntda.org. 

Graphic design services are available through Wolf Pack Marketing LLC. Call (810) 355-6832, e-mail info@wolfpack-mktg.com or visit  
www.wolfpack-mktg.com for more information. Wolf Pack Marketing provides a discount to NTDA members for advertising and promotion, 
graphic design, Web site creation, video production, trade show display design, and other services.

Graphic Design Services
WOLF pack
m a r k e t i n g ,  l l c
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